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PREFACE 
It has long been acknowledged that no newspaper of-
fice can be successfully managed without a reference library 
composed of annuals, atlases, biographies, encyclopedias, di-
rectories, and like volumes which make easily accessible cor-
rect names and addresses and other always necessary in-
formation for the publication of a newspaper . For such li-
braries, lists of books have been compiled in this bibliography. 
But it is rarely that a newspaper office contains many 
books on journalism itself, how to \vrite, what and why. The 
new reporter gets his instructions, if any, at the desk of the 
busy city editor. He is told to go out and get a story and 
bring it back ready to be printed. He writes it, trusts to the 
good heart of the copy reader, and blunders again and again. 
In this bibliography, in addition to the reference books, 
there are suggested books of instruction not only for young 
reporters, but for the editorial writer, the copy reader, the 
editor of the country newspaper, the general manager of the 
advertising department, the circulation manager a nd the sell-
er of advertising. Some of the books tell what to do and 
how to do it; others tell how others have done it. 
There are also included many books of history of journal-
ism, biographies of men who have succeeded in the profes-
sion, essays on journalism in gen eral and on the liberty of 
the press. 
It was, of course, impossible to exhaust the volumes of 
books published having to do with every phase of journalism. 
In the case of the advertising department in particular, an 
attempt has been made to limit the number of books men-
tioned largely to those which have to do with, or will bene-
fit directly, the advertising depart ment of a newspaper office. 
It was also impossible to stat e the prices of each of the 
books because most of the publishing houses stated that the 
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prices quoted now would not be the prices a year hence on 
account of the uncertainty in the cost of production. 
Acknowledgments in connection with the compilation 
of this bibliography are due the many publishing houses 
which were kind enough to send copies of their late publica-
tions to this library, and to Miss Fanny Dunlap of the library 
staff of the University, and to Miss Inez Benedict of the state 
library commission. 
School of Journalism Library, 
University of Missouri. 
July 1, 1920. 
C. E.G. 
BOOKS OF GENERAL INTEREST TO 
JOURNALISTS 
Chapter 1. 
HISTORIES OF JOURNALISM 
Journalistic history really began when man first scrawled 
in the sand with a sharp-pointed stick a few hieroglyphics. 
But modern journalism is the product of the invention of 
movable type by John Gutenburg. 
Since that day new devices have been secured which 
make possible the rapid and cheap operation of the news-
paper press, which make the profession not only a power to 
knowledge, but a motivation in the history of mankind. The 
history of journalism is the history of human progress, the 
portrayal of the povver behind the democracy of today. 
To read of the steps in the progress of journalism is to 
be re-inspired with the sense of responsibility of the press. 
It is to be filled again with thanksgiving for the years of work 
of the many men who have made possible the journalism of 
today. 
History of American Journalism 
1. Tim NEWSPAPER'S FAMILY TREE. William A. Dill; the author, Law-
rence, Kan., 1919; 22 pp. (Department of J ournalism, Univer-
sity of Kansas.) 
In this small pamphlet, the author describes the ancestry of news-
paper men, going as far back as the Greeks and Romans. The article 
begins with Caesar, the first war correspondent, and ends with journal-
ism in Kansas. Among the valuable features of the pamphlet are the 
tables of figures with regard to the first newspapers in this country, 
when they were established and how long they existed; tables of the 
greatest American editors, dates, terms of service; and tables giving 
figures regarding the foreign language press in this country. 
2. JOURNALISM IN 1'HE UNI'I'ED S'I'A'I'ES. Frederic Hudson; Harpers, New 
York, 1873; 800 pp. 
This book is a contribution to the history of the press, as it dis-
(5) 
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cusses exhaustively the growth of American journalism from 1690 to 1872. The political background of the period is indicated by quoted clip-pings from the newspapers of the time. 
3. Hrs'l'ORY oF AMERICAN JoURNAl,!SM. James 1'.Ielvin Lee; Houghton, Boston ; 462 pp., illus. 
One reviewer says the following of Lee's "History of American 
Journalism :" 
"This incomparable work is at once an encyclopedic chronicle of American journalism and a unique antl triumphant tribute to it. The 
newspaper has well been described as a daily history of the world. Here then is a history of those histories, penned by the hand of a most authori-tative historian. It tells the stories of innumerable American news-papers individually, and of them collectively, in grouJls and as a national 
whole, and it does so, with exquisite appropriateness, in precisely the 
manner in which the true journalist strives to prepare his daily volume 
of the world's history." 
The illustrations are reproductions of old newspapers, broadsides 
and cartoons. 
4. THE NEw YoRK PRESS AND hs MA!(J::Rs IN Tm; E1GH'l'r\1·:N'l'H CEN-TURY. Charlotte M. Martin and Benjamin Ellis Martin; Put-
nam's, New York, 1898; 162 pp. 
5. DAILY NEWSPAPERS IN THE UNI'l'ED S'l'A'l'ES. Callie 'Wieder; Wilson, New York, 1916; 56 pp. 
The contents of this book include: N ewspapcr methods; news-gath-
ering associations; function of newspapers; government regulation and freedom of the press; criticism; journalism as a career, am! stati:;tics. This is a practical bibliography prepared as a graduation requirement from the Library School of the University of Wisconsin in 1913; and 
revised and brought up to date in 1916. 
History of British Journalism 
1. THE HISTORY OF BRITISH JOURNALISM. Alexander Andrews; Bent-ley, London, 1859 ; 2 vol. 
This history of British journalism covers everything from the be-ginning of the newspaper press in England to the repeal of the Stamp Act in 1855. There are many sketches of the press and journalistic cele-brities. 
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2. PROGRESS OF BRITISH NEWSPAPERS. Anon.; Simpkin, London, 1901; 
200 pp., illus. 
The story of the progress of the British press during the nineteenth 
<:entury, including not only the leading journals but city, provincial, 
VI elsh and Irish papers, is told in this account of journalism. One of 
the chief features of the book is the illustrations which cover practically 
as many pages as the text itself. Some are pictures of edi tors and pub-
lishers, others of the journals discussed. 
3. THE NEWSPAPER WORLD. Alfred Baker; Pitman, London, 1890; 100 
pp. 
A collection of essays is contained in this book. They treat of the 
bistory of the press and the work accomplished up to 1890. It is care-
fully written and informative, but this newspaper "world" history is lim-
ited to the British Empire. 
4. ENG!.ISH NEWSPAPERS. H. R. Fox Bourne; Chatto, London, 1887; 
2 vol., 400 pp. each. 
The history of English journalism from 1621 to 1887 is discussed in 
this book. Journalism to a larger extent than most professions is af-
. fected by, and in turn affects, conditions of the day in which it exists; 
for this reason, this history of the English press, which discusses journal-
istic history in relation to political periods, is valuable to the student of 
journalism. 
5. CANADIAN Pru;ss AssoCIATION. Anon., Murray Printing Co., Tor-
onto, 1908; 242 pp. (Edited by a committee of the Canadian 
press association.) 
Articles on the history of Canadian journalism in the several por-
tions of the Dominion, with a sketch of the Canadian press association, 
.are compiled in this book. 
6. FIFTY YEARS OF IRISH JOURNALISM. Andrew Dunlop; Hanna, Dub-
lin, 1911; 304 pp. 
7. Tm: NEWSPAPER PRESS. James Grant; Tinsley, London, 1871; 3 
vol., 450 pp. each. 
The origin and progress of the British press from the beginning to 
1871 are discussed in this ponderous history. The account is divided 
into political pe~iods. A considerable part of the last volume is devoted 
to conditions in Great Britain at the time the book was written. 
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8. JouRNALIS'.l'IC LoNDON. Joseph Hatton; Sampson Low, London, 1882; 249 pp. illus. 
A series of sketches of famous pens and papers of the nineteenth century has been compiled in this volume. There are many engravings, drawings and portraits of historical interest. The author writes about and not of the journalism and journalists of the time; nevertheless it 
makes for interesting reading. 
9. THE FouR'.l'H Es'.l'ATE. F. Knight Hunt; Bogue, London, 1850; 2 
vol., 300 pp. 
This book modestly declares that the history therein compiled is merely "contributions toward a history of newspapers, and of the lib-erty of the press." But, in the two volumes, there is practically a com-plete account of the British press from the earliest times to 1850. The style is academic and leisurely; of more value to a recorder of, than a contributor to, journalism. 
10. ENGUSH JouRNAUSM, AND MEN WHO HAvr> MAm: I'.!'. Charles Pea-body; Cassell, London, 1882 ; 192 pp. 
11. PAR'.l'Y Pouncs AND ENGLISH JouRNAI,ISM, 1702-1742. David Harri-
son Stevens; The University, Chicago, 1916; 156 pp. 
12. THE PRESS AND l'.!'s S'l'ORY. J. D. Symon; Seeley, London, 1914; 300 pp., illus. 
An ambitious and comprehensive history of the origin and develop-ment of British journalism is this book by J. D. Symon. Accounts of all leading English newspapers, and all daily, weekly, monthly, secular and religious journals are included. Some space, in addition, is de-voted to "from woodpulp to the printed sheet." 
13. A Hrs'.l'ORY OF ENGr,ISH JouRNALISM. J. B. Williams; Longmans, New York, 1908; 300 pp., illus. 
This history of journalism confines itself not only to British journal-ism but to one period in the Ii fe of the press, from the beginning of the seventeenth century to 1667. Four appendices give the contents of sample journals of the period and lists of periodicals published from 1641 to 1666. 
Additional Readings. 
THE LoNDON DAILY PRESS. H. W. Massingham; Revell, Chicago. 100 YEARS OF '!'HE ST. Lours REPUBLIC. W. B. Stevens; Republic, St. Louis, 1908. 
BOOKS OF GENERAL INTEREST TO JOURNALISTS ~l 
Tm: AMERICAN NEWSPAPER. D. F. Wilcox; American Academy of Pol-
itical and Social Sciences, Philadelphia. 
THE NEW YORK SuN. Will Irwin. 
BIOGRAPHIES OF JOURNALISTS 
Lives of great men all remind us 
We can ma!?e our lives sublime, 
And departing lea.ve behind us 
Footprints on the sands of time. 
Man learns to do, not only by doing, but by reading what 
other men have done. 
The stories of the lives of the great newspaper men in Brit-
ish and American journalism will always serve as incentives to 
men and W11111cn just beginning. and to those who have .1early 
attained success in the profession. 
Some of whom biographies have been written were not 
as successful as others; but all overcame certain difficuities, 
learn<:d certain lessons, and profaed by certain mistakes. For 
~his 1 eason one m:iy read 11f ar:y of them and not consider it 
time wasted, if he takes to heart the lessons the former journal-
ists have suffered to learn. 
American Journalists. 
1. PERSONAL MEMOIRS. Joseph T. Buckingham; Ticknor, Boston, 1852; 
2 vol., 250 pp. each, illus. 
The author of these volumes was an American newspaper man of 
the old school. Much of his autobiography is devoted to personal rem-
iniscences, but there is a great deal of historical value and interest m 
his descriptions of the Boston Courier, which was founded in 1824. 
2. REMINISCENCES oF A JouRNALIST. Charles T . Congdon; Osgood, 
Boston, 1880; 400 pp., illus. 
Many sketchy descriptions of great men of America from 1830 to 
1880 are contained in this autobiography in addition to personal remini-
scences. Among the men described are Horace Greeley and Bayard Tay-
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!or, the poet. Editorial adventures and political movements and actions 
of great men of the time are also discussed. 
3. SoM!l GRF.AT AMF.RICAN NEWSPAPER Enr'l'ORS. Margaret Ely; Wilson, 
New York, 1916; 33 pp. 
Samuel Bowles, George William Childs, Henry W oodfin Grady, 
Nathan Hale, Whitelaw Reid, Carl Schurz and Thurlow Weed are the 
men about whom this pamphlet is written. It supplements Julia C. 
Stockett'& "Masters of American Journalism." (No. 14) 
4. THE STORY OF A PAGE. John L. Heaton; Harpers, New York, 1913; 
360 pp., illus. 
'l'he story of "thirty years of public service and public di scussion in 
the editorial columns of the New York World" is in reali ty the story of 
Joseph Pulitzer, owner and editor of the W oriel. After reading this 
biography, for one must call it that, one realizes how great was the at-
tainment of America's great editor, how large his service, how magnificent 
the dominance of his personality on the public life of that day. 
The illustration is a frontispiece portrait of Pulitzer. 
5. JOSEPH PULITZER. Alleyne Ireland; Kennerley, New York, 1914; 
230 pp., illus. 
Many critics believe this biography of Pulitzer is the best that has 
been written of the great editor and millionaire publisher. The author, 
for a number of years, was his secretary. She relates delightfully the 
later years of Pulitzer's life, telling of his blindness and his will to 
accomplish despite the handicap. 
6. RECOLLECTIONS OF A NEWSPAPER MAN-A RECORD OF LIFE AND EVENTS 
IN CALIFORNIA. Frank A. Leach; Levinson, San Francisco, 1917; 
416 pp., illus. 
An autobiographical account of the entire life of a newspaper man, 
both in and out of the journalistic field, is recorded in this book by Frank 
A. Leach. Two chapters only deal exclusively with life in a newspaper 
office-its trials, tribulations, joys and recompensations. The book is 
singularly well written. One of the last chapters, in which the author 
recounts the incidents of the San Francisco fire of 1906, is particularly 
interesting and vivid. 
7. H,oRACE GRJ.\ELEY. W. A. Linn; Appleton, New York, 1903; 267 pp., 
illus. 
Horace Greeley, the founder and editor of the New York Tribune, 
was one of the most eminent figures in American journalism. This brief 
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biography relates the life of the eccentric journalist in a sketchy, but in-
teresting, manner. 
8. HENRY ]. RAYMOND AND THE NEW YORK PRESS. Augustus Maver-
ick; Hale, Hartford, Conn., 1870; 500 pp. illus. 
No journalist's library can be complete without a book on the life o.f 
Henry J. Raymond, the brilliant leader in American journalism in the 
nineteenth century. For a number of years he was publisher of the 
New York Times. The author of this biography has not limited Ray-
mond to the Times, however, but shows wherein his dominant personal-
ity affected all the New York press, as well as political history. In 
the aouendix is a collection of Raymond's speeches. 
9. :vvru.rAM RocKHILL NELSON. Riverside Press, Cambridge, 1915; 
274 pp., illus. (Compiled by members of the staff of the Kan-
sas City Star). 
·what a man may do for his city, for the people who live in it, 
and for those who are to come, is the theme of this life story of Wil-
liam Rockhill Nelson, founder and editor of the Kansas City Star, one 
of the most powerful newspapers in the Middle West. The biography is 
written in an easy narrative style and printed in large, double-leaded type. 
The illustrations are sepia reproductions of Mr. Nelson, his country 
home and places of interest to him. 
10. THE STORY or THE SuN. Frank M. O'Brien; Doran, New York, 
1918; 455 pp., illus. (With an introduction by Edward Page 
Mitchell, editor of the Sun.) 
Unlike most accounts of j ourrtalism, not a person but a newspaper 
is the "hero" of this story. Therefore, the author gives us something of 
the life of the Sun during its eighty-five years of service-1833-1918. He 
tells us of the founding of the paper by Benjamin H. Day. He discusses 
the field of the Sun, at first, and the period when Bennett was the rival 
editor. He even tells us of Locke, the grand perpretator of the moon 
hoax. The story carries us through the life of the Sun under the great 
Dana, and ends with something of the present administration. The book 
is very interesting and well written. 
11. THE CAREER or A JouRNALIST. William Salisbury; Dodge, New 
York, 1908; 500 pp., illus. 
William Salisbury, the author, is a journalist of 'the Middle West. 
He began his newspaper career by work"ing on the Kansas City Times 
before it was consolidated with the Star. This book is an autobiography 
beginning with his days on the Times and ending with the publication of 
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this volume. Short anecdotes o,f American men and women in public 
life are included, among which are found character sketches of William 
Jennings Bryan and Jane Addams. 
12. MY FATHER. Estelle W. Stead; Doran, New York, 1913; 350 pp., 
illus. 
This is the life story of an editor, spiritualist and traveler who died 
when the Titanic sank in April, 1912. The progress, political, journalstic, 
spiritual and social, of the last part of the nineteenth century and the 
first part of the twentieth, is discussed in connection with the story of 
the editor's life. 
13. THE Au'l'oJJIOGRAPHY oF A J oURNALIST. _W . J. Stillman; Houghton, 
Boston, 1901; 2 vol., 370 pp. each, illus. 
The career of a journalist, art critic, traveler, diplomat, poet, and 
friend of the famous is reviewed in this story of the life and adventures 
of Mr. Stillman, written by himself. 
14. MASTERS OF AMERICAN JoURNALISM. Julia Carson Stockett; Wilson, 
New York, 1916; 40 pp. 
Practical bibiliographies of the lives and works of Bennett, Dana, 
Godkin, Greeley, Pulitzer and Raymond, compiled in pamphlet form, are 
here made easily available. 
15. PERSONAL REMINISCENCES. Frank B. Wilkie; Schulte, Chicago, 
1891; 300 pp. 
Although this is an autobiography, much of the book is devoted to an 
account of Wilbur F. Storey, formerly of the Chicago Times. There are 
many stories told of experiences while reporting during the Civil War. 
The book deals with and portrays life in the Middle West during the 
nineteenth century. 
16. LIFE OF C. A. DANA. James Harrison Wilson; Harpers, New York, 
1907. 
17. REMINISCENCES AND ExPERIENCEs IN THE Lnm OF AN EDITOR. William 
H. Winans; the author, Newark, N. J., 1875; 200 pp., illus. 
18. Fr:F'l'Y YEARS IN JouRNALISM. Beman Brockway ; Daily Times, Water-
town, N. Y., 1891; 500 pp., illus. 
In writing this autobiography, the author relates the story not only 
of his own life but of his newspaper experiences and the political and 
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journalistic history of the nineteenth century. He confines himself, how-
ever, to American journalism and politics. 
British Journalists. 
1. l\fr Lm.;'s Pn.G1inr ,\GB. Thomas Catling; Murray, London, 1911; 375 
pp., illus. (Introduction by Lord Burnham.) 
This is an autobiography of a London editor, in which he records 
seven stages of his career. The book is full of the experiences and ad-
ventures of life as a journalist. 
2. :\N En!1'0R's R1·:TROSPEC'I'. Charles A. Cooper; Macmillan, N. Y., 1896; 
400 pp. 
Fi fly years of newspaper work are described in the pages of this 
autobiography. Journalism in England and Scotland, journalism in other 
countries, the reporters' gallery of the House of Commons, and life in 
Loncl<>n and Edinburgh are described in a clear, crisp style. The author's 
experi ence with l\[r. Gladstone, former premier of Great Britain, is re-
ported. 
3. l\JAS'J'ERS <H' ENGI.ISH JoURNAI,ISM. T . H. S. Escott; Unwin, London, 
1911; 350 pp., illus. 
":\ study of 1x~ rsonalities" is the author's description of this book. 
All the great men of the English press, from the time of Marchmont Ned-
ham in the seventeenth century to J . L. Garvin in the twentieth, find a 
place in this tliscussion. 
4. Lo1rn G1.ENESK AND THE MORNING PosT. Reginald Lucas; Lane, N. Y., 
1910; 430 pp., illus. 
The Ii fc of Lord Glenesk of the Morning Post is related in this book. 
For many years, he was editor of the Post, which was founded in 1772. 
A number of letters arc quoted in full in the text. Pictures of the Post 
and of the buildings in which it had been housed are used for illustra-
tions. 
5. ]AMES :MACDONNELL, JOURNALIST. W. Robertson Nicoll; Hodder, 
London, 1889; 400 pp., illus. 
] a mes MacD onnell was a British journalist, who was born in 1842 
and died in 1879. During his short life he lived and worked in Edinburgh, 
Newcastle, London and Paris. The first time he was in London he work-
ed with the Daily Telegraph. After returning from Paris he was con-
nectecl with the London Times. The biographer has in this volume por-
trayed British Ii k, city and provincial, as seen by a journalist. 
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6. FIFTY YEARS OF NEWSPAVER LIFE: 1845-95. Alexander Sinclair; Sin-
clair Brothers, Glasgow, 1896; 200 pp., illus. 
The author of this book was editor of the Glasgow Herald during the 
fifty years of which he writes. His book is filled with reminiscences oi 
Scottish and English journalism. He gives in detail the methods used in 
producing newspapers, from writing of copy to getting it into print. 
7. FIFTY YEARS OF FLEET STREET. F. M. Thomas, ed.; Macmillan, New 
York, 1904; 400 pp., illus. 
Fleet street is to British journalists what \Vall street is to American 
financiers. Therefore any book which deals with Fleet street is of inter-
est to journalists. This book is especially interesting, however, because it 
is a biography of Sir ] ohn R. Robinson, one of the leading British journal-
ists of the Victorian period. Nineteenth century London, Parliament, an<l 
intimate pictures of Gladstone and Disraeli form part of the book, and 
show the close relation between the press and politics. 
8. THE LIFE OF HENRY LABOUCHERE. A. L. Thorold; Putnam's, New 
York, 1913 ; 550 pp., illus. 
As a general thing, after a man is forty it is difficult for him to en-
ter a new profession and succeed. Not so was the case of Henry La-
bouchere, one of England's political leaders, who after reaching 40 years 
of age, entered the newspaper profession. 
The chapter entitled "Mr. Labouchere as a Journalist" was written by 
R. Bennett, editor of Truth, which was founded by Labouchere. Inser-
tions of letters throughout the biogTaphy add to its interest. One of the 
illustrations is a half-tone reproduction of a letter sent by Labouchere to 
his mother by balloon post, during the siege of Paris. 
Additional Readings. 
AUTOBIOGRAPHY OF A "NEWSPAPER GIRL." E. L. Banks, Dodd, 190l. 
JOURNALISTS. E. M. Camp; American Academy. 
RECOLLECTIONS. A. F. Frenilly, Putnam's, 1903. 
MR. DANA OF THE SuN. Ed. P. Mitchell. 
LrFE OF Sm W. H. RussELL, FIRST SPECIAL CoRRESPONDEN'l'. ]. B. Atkins; 
]. Murray, London, 1911. 
MY LIFE:. August Bebe!; T. F. Unwin, London, 1912 
THE AUTOBIOGRAPHY OF EMMA BULLETT. E. Bullett; Brooklyn Daily 
Eagle, 1906. 
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RECORDS AND REMINISCENCES. F. C. Burnand; Methuen and Co., London, 
1904. 
LIFE OF THOMAS COOPER. T. Cooper, London, 1872. 
JOHN DEr.ANE, EDITOR OF THE TIMES. A. I. Dasent; Scribner's, New York, 
1908. 
LIFE OF SIR GEORGE NEWNES. Hulda Friederichs; Hodder, London, 1911. 
FROM SMITH 'l'O SENATE: THE LIFE STORY OF JAMES ANNAND, JOURNALIST 
AND POLITICIAN. Cassell, London, 1915. 
LORD LONDON. Howard Keble; Bell and Sons, London. 
CHARLES DICKENS, AS EDITOR. R C. Lehman; Sturgis and Walton, New 
York, 1912. 
MY AUTOBIOGRAPHY. S.S. McClure; Stokes, New York. 
THINGS I REM EMBER. F. T. Martin; Lane, New York.I 
RECOLLECTIONS OF WHAT I LIVED AND LEARNED. Mrs. I. Mayor; Murray, 
London, 1910. 
AUTOBIOGRAPHY. William Simpson; Unwin, London, 1903. 
ESSAYS ON JO URN ALI SM 
Essays on journalism are of two kinds: One deals with 
the power and success of the press; the other with its failures 
and inconsistencies. Some are written by men who have been 
journalists and know the practical side of the profession; others 
by men who have stood on the sidelines of criticism and recog-
nize only the deficiencies. 
Some preach little moral sermons; others denounce in acrid 
terms what journalism is, or is not. 
All considered, however, one feels, after having read both 
the praise and the blame, that after all journalism is worth while. 
In spite of its handicap of human fraility, it has done much for 
the betterment of the world. 
1. JouRNALISM AND LITERATURE, AND OTHER EssAYS. H. W. Boynton~. 
Houghton, New York, 1909. 
"Journalism and Literature" is just one of a number of essays in this. 
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collection. The author attempts to prove that journalism is detrimental to 
literature, that the two are incompatible. The essay is rather well written; 
consequently, it is worth a perusal by journalists, in order, if not for any 
other reason, that they may get the outside point of view in regard to 
their profession. 
2. Tm: PRESS IN WAR-TIME. Sir Edward Cook; Macmillan. 
Not only the newspapers but also the official press bureau during the 
period of the recent war are discussed in this pamphlet. 
3. THE OPPORTUNITY AND DUTY OF THE PRESS IN RELATION TO WORLD 
PEACE. William C. Deming; American Association for Interna-
tional Conciliation, 1913; No. 66, 14 pp. 
In this pamphlet the statement is made that war may often be the "fa-
tal result of the system of journalism ...... whose only object is the 
excitement of the passions of the crowd." It cites to prove this point the 
peaceful nation before the Spanish-American war and what the press did 
to rouse the people to war frenzy. The article is worth reading in order 
to realize the power and responsibility of the profession of journalism. 
4. EVERYDAY ETHICS. Norman Hapgood. (Contains a chapter on "Eth-· 
ics of Journalism.") 
5. 'I'HE PowER OF THE PRESS. J. B. Hawthorne; American Baptist. 
Philadelphia, 1895 ; 23 pp. 
6. SocIAL PowERS. Sir Henry Jones; Maclehose, Glasgow, 1913; 114 pp. 
(Three lectures on the environment, the press and the pulpit.) 
In the second lecture in this book the author begins as follows : 
"You, gentlemen of the press, sift facts and distill meanings." But 
his attack on the press is not as vigorous as the first sentence implies. 
The essay gives a lay citizen's point of view toward journalism. The 
style is a little florid, a little too well written, one might say. 
7. A HISTORY OF THE SERVICES RENDERED THE PUBLIC BY THE AMERI-
CAN PRESS DURING THE YEAR 1917. Minna Lewinson and Henry 
Beetle Hough; Columbia Uaiversity Press, New York, 1918; 31 
pp. (Awarded the Joseph Pulitzer prize in journalism.) 
This is a dissertation on the power and influence of the press in the 
recent war. It describes the valuable aid rendered by the newspapers in 
this country through the voluntary censorship, and the financial help 
they gave the government through the millions of inches of advertise-
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ments urging people to buy bonds and war service stamps, and to con-
tribute to the Red Cross, the Y. M. C. A. and so forth. 
S. LrnF.RTY AND THE NEWS. V/ alter Lippman; Harcourt, New York, 
1920; 104 pp. 
"All that the sharpest critics of democracy have alleged is true," says 
Mr. Lippman with regard to expression of public opinion and the press, 
"if there is no steady supply of trustworthy and relevant news." 
The chapters on what modern liberty means, and liberty and the 
news are especially interesting. l\fr. Lippman believes reporting is a 
dignified profession, but says that "the run of the news is handled by 
men of small calibre" now. The reason for this, he continues, is that 
reporting is not generally considered a dignified profession for which 
men are willing to invest time and money in being educated. The cure 
he suggests is a new crop of reporters, a group, perhaps, such as has 
been graduated from schools of journalism. 
9. Trrn DAILY NEWSPAPER: ITS RELATION TO THE PUBLIC. Frank A. 
Munsey; Boston Journal, Boston, 1910; 46 pp. 
This booklet written by one of America's well-k"Down publishers con-
tains a series of informal editorials, gathered from the pages of the 
Boston Journal, in which the editor discusses problems concerning both 
the newspaper and the public. 
"In these talks," the author states in the preface, "some new thoughts 
are presented and certain facts are laid bare that are vital to the prob-
lem of newspaper making." 
The subjects about which he writes include the Sunday newspaper, 
dependable newspapers. and the responsibility of the people to the news-
paper. 
10. AMERICAN AND ENGLISH Sl'UDIES. \l\fhitelaw Reid; Scribner's, New 
York, 1913; 2 vol., 350 pp. each. 
"American and English Studies" is a two-volume collection of essays 
by one of America's great newspaper men. The second volume con-
tains four chapters under the caption "An Editor's Reflections," which 
should be of special interest to journalists. They give Reid's ideas on 
journalism as a career, the practical issues in a newspaper office, recent 
changes in the press and journalistic duties and opportunities. 
11. THE AMERICAN NEWSPAPER. James E. Rogers; the University, 
Chicago, 1909; 200 pp. 
The American press and its influence and power are discussed in 
the five essays contained in this book. They are accompanied by tables 
18 UNIVERSITY OF MISSOURI BULLETIN 
showing the relative percentage of news matter and editorials in the 
average newspapers in this country. 
12. THE BRASS CHECK: A STUDY OF AMERICAN J OURNAI,ISM. Upton 
Sinclair; published by the author. 
"The Brass Check" is one of the essays which show the glaring 
faults of journalism. The author takes particular delight in denouncing 
the American press . 
13. THE COMING NEWSPAPER. Merle Thorpe; Holt, New York, 1915; 
323 pp. 
The material contained in this book was secured through answers 
to more than one thousand questionnaires sent out to men and women 
in the journalistic and other profession. It is a collection of papers 
which the editor "hopes will give men and women outside the pro-
fession a glimpse of the problem underlying newspaperdom and will 
carrY to newspaper workers some inspiration of the professional aspect 
of the newer journalism." 
Among the contributors to the collection are Melville E. Stone of 
the Associated Press, James Melvin Lee of New York University, Nor-
man Hapgood, Dr. Lyman Abbott and Hamilton Holt. 
14. THE AMERICAN PRESS : AN EssAY. Charles Dudley Warner; Os-
good, Boston, 1881; 64 pp. (A paper read before the Social 
Science Association at Saratoga Springs, September 6, 1881.) 
The chief value of this article is its thoughtful discussion of the 
mission of the American press, not only of 1881, but of 1920 and years 
to come. 
15. THE AMERICAN NEWSPAPER: A S'rUDY IN SOCIAL PSYCHOLOGY. Delos 
F. Wilcox; American Academy, No. 279, Philadelphia; King and 
Son, London, 1900. (A paper submitted to the American Aca-
demy of Political and Social Sciences.) 
Newspapers are to- society what sight and hearing are to the in-
dividual, the author of this lecture maintains in his objective study of 
the American press. He discusses what the American press is, what it 
contains, its values, and its bad points. 
There are many interesting tables of statistics with regard to the 
relative amount of news, advertising, editorials, pictorial and literary 
matter in newspapers; the relative amount of war news, as compared 
with foreign news, with crime and vice stories, sport news and so forth. 
Then he discusses the types of papers in different news centers in Am-
erica. 
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16. VIEWS AND INTERVIEWS ON JOURNALISM. Charles F. Wingate, editor; 
F. B. Patterson, New York, 1875; 350 pp. 
Because these views on journalism, expressed through interviews, are 
given by many of the great newspaper men of the nineteenth century, 
this book is valuable. Among those whose views are quoted are Charles 
A. Dana, William Cullen Bryant, Henry Watterson, Whitelaw Reid 
and Samuel Bowles. All state their private opinions of journalism. A 
list of newspaper nom de plumes is appended. 
Additional Readings. 
AF'!'ERMATH (A SA1'IRE). H. Belloc; Dutton, New York. 
TouRNALISM AND INTERNATIONAL AFFAIRS. E. Cary; American Associa-
tion for International Conciliation, 1909. 
JOURNALISM. J. B. Mackie; Van Nostrand. 
INFLUENCE OF NEWSPAPER PRESENTATION ON THE GROWTH OF CRIME. 
University of Chicago Press, 1911. 
COMPROMISES OF LrFE AND OTHER LECTURES. H. Watterson; Duffield, 
New York, 1906. 
INDUSTRIAL JOURNALISM, ADVERTISING AND SELLING. 1915. (Contains 
lectures delivered by H. M. Swetland, president United Publish-
ers Corporation; W. H . Taylor, president of Davis Williams 
Company, and others, before the New York University School 
of Journalism.) 
TRUTH. C. Walston. 
THESE SHIFTING SCENES. C. E. Russell; Doran, New York. 
THE INFLUENCE OF nu: PRESS. R. A. Scott-James; S. W. Partridge & 
Co., London. 
Tm: PROFESSION OF JOURNALISM. W. G. Bleyer Atlantic Monthly, 1918. 
LIBERTY AND THE PRESS 
"All that the sharpest critics of democracy have alleged is 
true, if there is no steady supply of trustworthy and relevant 
news," says \Valter Lippman in "Liberty and the News" (No. 8, 
Essays on Journalism). 
A true democracy is founded on an enlightened people. The 
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press is the means to enlightenment. If any news is suppressed, 
colored, or changed to conform to certain laws or regulations, 
all news becomes untrustworthy. Then, indeed, "all that the 
sharpest critics of democracy has alleged is true," or may be in 
time. 
In the following list o.f books, a number of articles on the 
law, the press and the people are included, also some books hav-
ing to do with printed matter and the law of libel. In other 
words, these are books which show how necessary it is to have 
freedom of expression and books which show how nece~sary it is 
to curtail that freedom when harm or injury is done to anyone. 
1. THE FREE PREss. Hilaire Belloc; Unwin, London, 1918; 102 pp. 
2. A JusT VINDICATION OF LEARNING. Charles Blount; London, 1679; 
18 pp. 
The subtitle ·of this address, which is much like Milton's Areopagi-
tica, says it is "An humble address to the high court of Parliament in 
behalf of the liberty of the press," by Philopatris (pseud). 
3. HISTORY OF THE TAXES ON KNOWLEDGE. Collett Dobson Collett; 
Unwin, 1899; 2 vol. (Introduction by George Jacob Holyoake.) 
The "taxes on knowledge" are the newspaper stamp acts of England. 
In these two volumes a complete and thorough discussion of the acts 
from their origin to their repeal is given. 
4. THE PRESS CENSORSHIP. Sir Edward 'fyas Cook; Burrup, London, 
1916; 12 pp. 
This is an interview given by Sir Edward Cook to the Associated 
Press during the European war of 1914-18. 
5. A TREATISE ON THE LA w CONCERNING LIBEL AND SLANDER. John 
Charles Henry Flood; Maxwell, London, 1880; 471 pp. 
6. REFLECTION.s ON THE LIBERTY OF THE PRESS IN GREAT BRITAIN. 
(Translated from the Germ.an of the celebrated F. von Gentz.) 
The Pamphleteer, London, 1820; Vol. 15, pp. 455-496. 
7. A CONCISE SUMMARY OF THE LAW OF LIBEL AS IT AFFECTS THE PRESS. 
William G. H enderson ; Chemical Banknote Co., Rutherford, N. J., 1915 ; 120 pp. 
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8. F1n:r·:noM Ol' SPEECH AND or' nm PRESS. John Haynes Holmes; com-
piler; National Civil Liberties Bureau, Washington, 1918; 30 pp. 
This pamphlet contains striking passages u ttered by distinguished 
champions of freedom of expression. 
9. Tm·: AI'PUCATrON OF Tiu: LAw Ot' DrsoRDEm.Y CoNDUC'l' ·ro ILI,EGAL 
Pur.r.1c Sr>c;,\KING, AND TBF. DrsTrnuu'l'lON m' IMPROPER PRINTED 
?1L\'f'l'1·:H. Frederick B. House ; Press of C. S . Nathan, New 
York, 1917; 16 pp. 
This is intended as a "partial aid to the city magistrates and the 
police ;1uthorities in dealing with the present condition in the city of 
New York." 
10. Tm: LAW ON N~:\VSPAPER Lrm::L. Richard ]. Kelly; Clowes, Lon-
don, 1889; 258 pp. 
Tl1c press law in Great Britain is discussed in this book with special 
rcfcrer1ce to the state of the law as defined by the Law of Libel Amend-
ment, :\ct of 1888, and all preceding acts upon the subject, the full text 
of all the libel acts and a r eport of every important case. 
11. Tm·: LAW AND ni:r:: NEWSPAPl\R. Frederick W. Lehmann; The Uni-
versity, Columbia, Mo., 1917; 26 pp. (Missouri bulletin, Vol. 
18, No. 32; Journalism series, No. 15.) 
12. EssA YS ON THE LrnERTY oF 'l'HE P RESS. Marcellus ( pseud.) ; Rich-
mond, Va., 1804; 19 pp. (Originally published in the Virginia 
Argus, December, 1803-Duane Pamphlets, Vol. 53, No. 6.) 
13. A1n·:OPAGT'l'ICA. John Milton; Hunter, London, 1819; 311 pp. (Copy 
with prefatory remarks, copious notes, and excursive illustra-
ti1ms, by T. Holt vVhite, including reproduction of original edi-
tion, 1644.) 
The " Areopagitica" is a speech to the Parliament of England in be-
half o f liberty for licensed printing. In vigorous language Milton makes 
an imm ortal plea for freed om of the press, a speech which has affected 
and will affect many generations. 
14. S1.AN!IER A N D LrnEL. Mason H. Newell; Callaghan, Chicago, 1914; 
1397 pp. 
Because one of the fea tures of law of which journalists should have 
knowledge is libel, this volume of Newell's on slander and libel will 
m;ikc a worth-while book to keep in a newspaper office. Some of the 
chapters of particular in terest to journalists are those on "Libels-Defam-
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ation of Writing, Printing, Pictures, Effigies and Other Representations" 
and "Publication of Defamatory Matter." 
15. T1ni MYTH OJ! A FREE PRESS. William Marion Reedy; The Mirror, St. Louis, 1908; 31 pp. 
This address was delivered before the Missouri Press Association at its meeting in Excelsior Springs, Mo., May 28, 1908. 
16. Tm: CRIMINAL ANARCHY LAW AND ON SUPPRESSING THE ADVOCACY ol! CRIME. Theodore Schroeder; Mother Earth, New York, 1907; 16 pp. 
This is a lecture by Theodore Schroeder which deals largely with anarchism and anarchists. Liberty of the press is also discussed. 
17. FREE SPEECH FOR RADICALS. Theodore A. Schroeder; Free Speech League, 1916; 206 pp. 
Ten essays on liberty of speech and liberty of the press are publish-ed in this book. They appeared in the Arena and Mother Earth from 1906 to 1915. The appendix contains a report on the industrial unrest 
· and free speech, taken from the final report of the United States Com-mission on Industrial Relations. 
18. METHODS OJ! CONSTITUTIONAL CONSTRUCTION. Theodore Schroeder; Freed Speech League, New York. (Chapter "On Liberty of the Press" for advocating resistance to the government by James Mill.) 
"Exhortations to resist all powers of governments at once should not be considered offenses," says James Mill in this article. In matters of government, he continues, undeserved praise is as mischievous as un-deserved blame. There may be limitations to freedom of discussion which may involve its destruction, he also states. 
19. ALPHA AND OMEGA. Edward Zeus Franklin Wickes; Mutual Bene-fit Publishing Co., New York, 1884; 112 pp. 
This is a plea for liberty, the divine right of man, freedom of per-son, pen, press and mail, as delivered by Mr. Wickes, which secured the complete vindication of Dr. E. Z. Franklin, following his arrest and trial. 
20. A TREATISE CONCERNING POLITICAL INQUIRY. Tunis Wortman; printed by G. Forman for the author, 1800; 296 pp. The liberty of the press is the theme of this treatise. 
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Additional Readings. 
DEVELOPMENT OF FREEDOM OF THE PRESS IN MASSACHUSETTS. C. A. Dun-
iway; Longman's, 1906. 
CONSPIRACY AGAINST FREE SPEECH AND FREE PRESS. G. Pyburn; E. C. 
Walker, 1902. 
THE LAW OF LIBEL AS AFFECTING NEWSPAPERS AND JouRNALISTs. W. V. 
Ball; Stevens & Co., Ltd., London, 1912. 
THE LAW RELATING TO ADVERTISEMENTS. T. A. Jones; Butterworth & 
Co., London, 1906. 
MISCELLANEOUS BOOKS 
There are some books which are difficult to place in any 
category. Some are small compilations written for private dis-
tribution having to do with an unusual phase of journalism; 
others are treatises on the foreign press, a subject which as yet 
is not of much interest to the Anglo-Saxon journalistic world. 
The following group, therefore, contains many different 
kinds of books. Each is interesting in its particular respect, 
but not of particular value to the practical journalist. 
1. SOUVENIR OF A VISIT TO THE BROOKLYN DAILY EAGLE. Anon.; 
Brooklyn Daily Eagle, Brooklyn, N. Y., 1904; 40 pp., illus. 
A complete story of the work involved in publishing a big modern 
daily paper is told in this booklet. Every department in the entire plant 
is not only described, but explained in its relation! to the production of 
the journal. 
2. HrsTOIRE CRITIQUE DEs JouRNAX. Denis Francois Camusat; J. F. 
Bernard, Amsterdam, 1734; 2 vol. 
The history of the French press up to the eighteenth century is told 
in these queer old volumes. 
3. COMMERCIALISM AND JOURNALISM. Hamilton Holt; Houghton, Bos-
ton, 1909. 
4. ENGLAND AND THE NEW YORK P.RESS. J . W. Lind; Hatcher Print-
ing Co., Chillicothe, Mo., 1915; 22 pp. 
Not only is the history of the relation between the New York press 
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and England related in this pamphlet, but there is some critical discus-
sion with regard to it. 
S. THE NEWSPAPER LIBRARY MANUAL. Gustav V. Lindner; Lemcke, 
New York, 1912; 42 pp. (For use of newspaper offices and 
schools of journalism.) 
First the general duties of a librarian in a newspaper office are ex.-
plained in this pamphlet; then the library itself is discussed. The author 
explains the value of a reference department of a library, what it should 
contain, how to catalog books, and the indexing department. In ad-
dition he gives suggestions for books for the library, a complete list of 
subjects under which books in a newspaper office might be cataloged and 
other useful matter. 
6. THE JOURNALISM oF JAPAN. Frank Lee Martin; The University, 
Columbia, Mo., 1918; 38 pp. (Bulletin, Vol. 19, No. 10; journal-
ism series, No. 16.) 
Mr. Martin, professor of journalism in the University of Missouri, 
wrote this account of the journalism of Japan following a year's stay 
in the islands, working with the Japan Advertiser. Many interesting 
facts are discussed. 
7. THE SECRET PRESS IN BELGIUM. Jean Massart; Dutton, New York, 
1918; 96 pp., illus. (Translated by Bernard Mia!!.) 
The secret press of Belgium had much to do. with the German occu-
pation of that unfortunate country. This account of it discloses many 
interesting features of the early days of the European war, 1914-18. 
8. GUTENBERG AND 1'HE ART OF PRINTING. Emily C. Pearson; N oyesr 
Boston, 1871 ; 300 pp., illus. 
On the shelf of every journalist's library, space should be devoted to 
the man who made possible the newspaper of today. This history of the 
invention of movable type is, of course, of no practical use to the news-
paper man of today; nevertheless it is interesting and inspirational. The· 
illustrations are not only of the old-time presses and by-gone printers, but 
also of modern newspaper and. printing establishments. 
9. THE SAVAGE CLUB. Aaron ·watson; Unwin, London, 1907; 320 pp., 
illus. 
According to the author, this book is a "medley of history, anecdote 
.i.nd reminiscence, with a chapter by Mark Twain." The Savage Club. 
was founded in London in 1857, and was composed of authors, journal-
ists, actors, dramatists and other professional men of that day. De-
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lightful anecdotes and intimate character sketches of the great men of 
the nineteenth century are among the interesting features of the book. 
The illustrations are pictures of members of the club and things of in-
terest to them. 
10. OuR PRESS GANG. Lambert A. vVilmer; Lloyd, Philadelphia, 1860; 
400 pp., illus. 
As the title implies, this book is a "complete exposition of the cor-
ruptions and crimes of the American newspapers." The author in the 
first chapter places fourteen "serious charges" against the American 
newspaper press, and in the remainder of the book attempts to prove 
that his charges are based on facts. Although many of the facts used 
as illustrations are true, or have been true during some phase of news-
paper history in America, the book as a whole has a tendency to magnify 
the evil that there may be, and to ovedook the possible good. 
Additional Readings. 
SUNDAY NEwSPAPERS. Mrs. J. H. Eade; published by the author. 
THE BrnLE AND THE NEWSPAPER. C. H . Spurgeon; Funk & \,Yagnals 
Monmrn GRUB STREE'r. A. St. J. Adcock ; Herbert and Daniel, London, 
1913. 
THE EVENTS MAN. R.H. Barry; Moffat, New York, 1907. 
TALES OF THE CITY ROOM. E . G. J ordan; Scribner's, New York, 1908. 
BOHEMIAN DAYS IN FLEET STREET. ] ohn Long; London. 
MAKING A NEWSPAPER 
Chapter 2. 
The man who works in a small-town newspaper office gen-
erally knows how a newspaper is made, from the assigning of 
news stories and the writing of copy to going to print and mak-
ing up the paper. Not so the reporter who searches for news 
for the metropolitan journals. He goes to the city editor, gets 
his assignment, writes it up after securing the news and turns 
it in. Sometimes he is surprised at the changes in the story 
when he sees it in print. 
The books listed in the following pages are those which 
have been written by full-fledged, successful newspaper men, in 
which they report, sometimes in detail, all the steps in newspaper 
making up to getting in print. 
For the person who knows nothing of newspapers, these 
books will be extremely interesting. For the editor of the small 
town paper, they will perhaps give new ideas with regard to cer-
tain phases of publishing a paper. For the reporter, or other 
single-line worker on a large newspaper, they may give an idea 
of just what part in the whole chain of action he is to his 
paper. 
1. THE MAKING OF A NEWSPAPER. Anon; The University, Seattle, 
Wash., 1913. 
The papers printed in this bulletin were presented at the first news-
paper institute at the University of Washington. They are listed as 
follows: "Advertising and Circulatio~," "Advertising Reforms," "Fill-
ing the Advertising Columns," "Selling White Space," "Foreign Adver-
tisers," "Circulation," "Editorial and News," "Newspaper Work," "Dis-
playing the News," "Newspapers and the Industrial Development" and 
"Women Who Write the News." 
2. THE MAKING OF A NEWSPAPER MAN. Samuel G. Blythe; Altemus, 
Philadelphia; 239 pp. 
The experiences of a newspaper . man from a reporter to managing 
editor, in twenty-five years, are related graphically in this story by Mr. 
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Blythe. The book was written for educational purposes and should be of 
especial interest to those who aspire to be journalists. 
3. ESTABLISHING A NEWSPAPER. 0. F. Byxbee; Inland Printer, Chi-
cago, 1901 ; 113 pp., illus. 
This handbook for prospective publishers includes suggestions for the 
financial advancement of existing daily and weekly journals. The pre-
face says: 
"To start a newspaper is easy, but to establish it i_s quite a different 
matter." Taking that fact as a text, the short chapters cover briefly all 
the features of newspaper work. 
For the prospective publisher the chapters on choosing a field, mak-
ing up of the paper and style of heads, and buying material are partic-
ularly valuable. There are tables of estimates and advice upon the ar-
rangement of the various rooms. 
4. THE NEWSPAPER. G. Binney Dibblee; Williams, London, and Holt, 
New York, 1913; 256 pp., illus. 
The author of this small volume is an M. A. and fellow of All Souls 
College, Oxford. He describes concisely and accurately the method of 
learning the newspaper profession, as practiced in Great Britain. But 
American newspaper methods are not overlooked. 
Part of the book deals with the construction and operation of type-
setting machines and presses, all of which is discussed with considerable 
freedom from the use of technical terms. Valuable information with 
regard to the publishing of English dailies is included. 
5. THE HANDBOOK OF JouRNALISM. Nathaniel C. Fowler, Jr. ; .Sully, 
New York, 1912; 200 pp., illus. 
The subtitle of the· book boldly declares it is "all about newspaper 
work-facts and information of vital moment to the journalist and to 
all who would enter this calling." As a matter of fact it will be far 
more interesting to the layman than to one who is practicing journalism, 
as the author tells what a newspaper is, rather than what to do on the 
newspaper. 
6. MAKING A NEWSPAPER- John L. Given; Holt, New York, 1907 · 
300 pp. 
The complete story of how news gets into print is told in this book 
The contents include chapters on the American newspaper, newspaper 
office organization, the editor-in-chief, the managing editor, uncover-
ing the news, the police as news gatherers, police courts as news centers, 
starting the day's work, what the city editor does, qualifications for 
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journalism, how reporters work, writing a newspaper story, news from 
outside of the city, preparing for journalism and the prizes in the pro-
fession. The author was-formerly connected with the New York Sun. 
The chapter on "Writing a News Story" is of especial value to the be-
ginner in journalism. 
7. EssEN'l'IALS IN JouRNALISM. H. F. Harrington; Ginn, New York; 
300 pp., illus. 
"A text to direct the minds of young men and women into the right 
channels and discipline necessary for newspaper work" is the stated 
purpose of this book. The treatment of each phase of the profession 
is general, serving to give the novice an impressionistic idea of what 
is done on a newspaper. Nevertheless, everything from reporting, editing, 
copy reading and interviewing to editorial writin g and dramatic criti-
cism is discussed. There is a chapter on country journalism. 
8. NEWSPAPER EDITING. Grant Milnor Hyde; Appleton, New York, 
1915 ; 365 pp. 
The author describes in detail, in this book, the work of the man at 
the desk in a newspaper office. He explains the mechanical side of news-
paper making, copy reading, headline writil).g, proof reading, newspaper 
make-up, syndicate and association material, re-write and follow stories. 
In other words, he discusses in detail the work of the small editor who 
usually has to handle all the copy that is printed every day. 
9. OPPORTUNITIES IN THE NEWSPAPER BUSINESS. James Melvin Lee; 
Harpers, New York, 1919; 99 pp. 
This addition to the "Opportunity Books," written by the director of 
the department of journalism of New York University, discusses the 
country weekly, the small-city daily and the metropolitan daily. Mr. Lee 
has a thorough knowledge of his subject and writes with authority. An 
appendix gives a list of more than fifty books devoted to different as-
pects of the newspaper business. 
10. SUCCESSFUL JOURNALISM IN TWENTY PRACTICAL LESSONS. Walter 
Clement Moore; the author, New Egypt, N. J., 1918; 25 pp. 
The twenty practical lessons cover reporting, editing, feature writ-
ing and similar subjects. 
11. NEws, Ans AND SALES. John B. Opdycke ; Macmillan, New York, 
1914.; 200 pp., illus. 
The newspaper field, the newspaper form and content, and newspaper 
values are discussed in the first part of this book. The rest deals with 
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magazines, advertising and salesmanship. The book is arranged in the 
form of a textbook, having que stions and exercises at the end of each 
chapter. The illustrations are of advertisements, headlines, specimen 
pages and the like. 
12. T m;; MAKING OF A NEWSPAPER. Melville Philips, editor; Putnam's, 
New York, 1893 ; 322 pp. 
Mr. Philips, in this book edited articles written by representative 
American journalists. Some of the articles are as follows: 
"Getting out the Paper" by Melville Philips, "The Editor -in-Chief" 
by A. K. McClure, "The Managing Edi or" by Julius Chambers, "The 
City Editor" by A. E . Watrous, "The History of a News Dispatch" by 
Samuel Merrill, "The Literary Editor" by Melville Philips, "The Travel-
ing Correspondent" by \V. J. C. Meighan, "A Magnificent 'Beat' " by 
Moses P . Ilandy, "The Newspaper Illustrator" by Max de Lipman, "Hear-
ing My Requiem" by George Alfred Townsend, "The Sporting Editor" 
by ]. B. McCormick, "Early Editorial Experiences" by Mural Halstead, 
"California Journalism" by M. H. de Young, "The Newspaper of the 
Future" by John A. Cockerill, "Men Who Reigned" by John Russell 
Young, "The Reporter's First Murder Case" by Julius Chambers. 
13. Tm;; MAKING OF A JOURNALIST. Julian Ralph; Harpers, New York, 
1903; 200 pp. 
In telling the beginner how to become a journalist, Mr. Ralph re-
lates his own experiences. He tells how he chose the profession, about 
having a "nose for news," "getting what you're sent after," interviewing, 
reporting crime, being a war correspondent, dangers of war reporting, 
importance of a good nature, the wide field for action, the power of a 
reporter, value of honesty, working on a newspaper during an election 
night, the work of special corresondents and so on-practically cover-
ing the entire profession of journalism. 
14. TRAINING FOR THE NEWSPAPER TRADE. Don C. Seitz; Lippincott, 
Philadelphia, 1916; 162 pp., illus. 
Every phase of newspaper making is touched by Mr. Seitz in this 
volume of "Lippincott's Training Series." He discusses the work of the 
editor, reporter, advertiser, cartoonist, circulation manager and others. 
There is a good chapter on the country newspaper, and one on the com-
parative merits of magazines and newspapers as advertising media. 
15. PRACTICAL JOURNALISM. Edwin L. Shuman; Appleton, New York, 
1905 ; 265 pp., illus. 
This book claims to be a "complete manual of the best newspaper 
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methods," and in many respects it is, for the author, a newspaper man 
of long experience, has attempted to make the book practical. He dis-
cusses nearly everything with regard to jottrnalism, including, among the 
topics, the evolution of the press, positions and salaries, how a reporter 
is educated, the Sunday supplement, the law of libel and the law of copy-
right. A few chapters are devoted to women in journalism. One dis-
cusses common errors in newspapers. 
16. MODERN JouRNALISM. A London Editor; Sidgwick, London, 1909; 
200 pp., illus. (Preface by George R. Sims.) 
The author expressly states this book is "a guide for beginners." 
For this reason he discusses in detail the making of a i ournalist, how to 
begin, daily journalism and similar topics. He also includes a disser-
tation on the American and French press. 
An American beginner in journalism, in reading this book, should 
bear in mind that the information given is in regard to British news-
paper work, although many of the general principles laid down are ap-
plicable on both sides of the Atlantic. 
17. THE BETTER NEWSPAPER. The University; Seattle, Wash., 1914; 181 
pp. (Bulletin of the University of .Washington, University ex-
tension series, No. 10.) 
Addresses on news, editorial work, advertising, circulation and print-
ing which were delivered at the second newspaper institute at the Univer-
sity of Washington have been compiled into this book. 
18. NEWSPAPER PRODUCTION. The University; Seattle, Wash., 1915; 72 
pp. (Bulletin of the University of Washington, University ex-
tension series, No. 15.) 
Addresses delivered at the third annual newspaper institute at the 
University of Washington on the editorial, jurisprudence, advertising 
and printing are contained in this bulletin. 
19. WORDS AND THEIR UsEs-PAST AND PRESENT. Richard Grant White; 
Houghton, New York, 1870. (A study of the English language.) 
A journalist, as any man of letters, must be able to write well. To 
be able to write well, however, he must know words and their uses. 
This book, although a little out-of-date in regard to the me of some 
words, will be of value to the editor, reporter, correspondent or any 
other worker on a newspaper who is anxious to express clearly what he 
sees and knows. 
"Never use big words for small thought," the author admonishes. 
One chapter is devoted to criticism of newspaper English. Of course 
the florid and verbose journalist is a thing of the past, but because he 
once existed this chapter in the book is interesting. 
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20. THE PRACTICE OF JOURNALISM. vValter Williams and Frank L. Mar-
tin; Stephens, Columbia, Mo., 1911 ; 300 pp. 
Why journalism is a profession and how it is practiced are the 
points of discussion in this treatise on newspaper making by the dean of 
the School of Journalism of the University of Missouri, and one of the 
faculty members. The book is divided into four parts: The profession, 
the editorial, news gathering, and news writing. An appendix contains 
the deskbook of the School of Journalism, the authors of which are 
members of the faculty of the school. 
Additional Readings. 
THE ART OF NEWSPAPER MAKING. C. A. Dana. 
PRACTICAL JOURNALISM: How To ENTER THEREON AND SuccEED. John 
Dawson; London, 1904. 
NEWSPAPER BUILDING. Jason Rogers. 
EFFICIENCY IN THE OPERATION OF NEWSPAPERS AND THE PRINTING Busr-
NESS. L. E. Parsons; Eureka Service, Chicago, 1917. 
THE EDITOHIAL 
Chapter 3. 
The editorial writer may "teach, attack, defend, praise, ex-
hort, inspire, or amuse," says the editor of the Columbus (Ohio) 
Dispatch, and, in addition, he must do it all attractively. 
To knovv what to write about, he should read regularly many 
different newspapers, those with which he agrees and those 
which stir him to wrath-and action. He should read the week-
ly periodicals which comment on the news of the week. It would 
be well to chose those whose policies are as unlike as possible. 
He should read many new books, those which discuss 
weighty problems or which deal with matters of vital moment, 
and those which are light, easy reading-well written novels, 
''daily illusions." 
In addition, he should read hooks which will teach him how 
to write better, more clearly, more vigorously, more beautifully. 
The books li~ted in the following pages belong largely to this 
latter class. 
1. THE BIBLE. 
For the editorial writer who aspire!> to write clearly, lucidly, beauti-
fully, one Book and this one alone, is suffici~~nt to make him world-fam-
ous as a writer. But not only for the stimulus this Book gives to style, 
is it invaluable, but largely because of the wealth of ideas therein con-
tained about which to write editorials. The Bible is indeed the Book of 
Books for the journalist. 
2. THE'WAR RECORD OJ! THE CHICAGO TRIBUNE. The Chicago Tribune, 
Chicago, 1919. 
This volume contains a collection of editorials written during the 
recent war and published in the Chicago Tribune. They were compiled 
for Henry Ford, and submitted to the people of Illinois, Indiana, Iowa, 
Wisconsin and Michigan. 
3. PREPARATION FOR EDITORIAL WORK ON FARM p APl\RS. Nelson An-
trim Crawford; The College, Manhattan, Kan., 1917; 35 pp. 
(Kansas state agricultural college bulletin, Vol. 1, No. 5.) 
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4. WRITING OF TODAY. J. \V. Cunliffe and Gerhard R. Lomer, editors; Century, New York, 1915; 390 pp. 
This book is a compilation of "models of journalis tic prose," select-
ed and classified by two members of the faculty of the School of J ourna-lism of Columbia University, New York. The specimens include des-
criptive articles, bits of narrative prose, personal sketches, interviews, 
editorials, and literary, dramatic, musical and art criticism, all clipped from the newspaper of today. The book is an excellent textbook for those who wish to study the best type of newspaper diction and style. Type is set two columns to the page and the lines are numbered. 
5. T1u; EDITORIAL FIELD. William P. Dumont; The University, Cohnn-bus, Ohio, 1919; 19 pp. (Journalism series, Vol. 1, No. 3.) 
"The only editor who really has a good and sufficient excuse for 
not conducting an editorial column as a regular feature," says the writer 
of this pamphlet, "is the editor who is utterly without ideas and words to express them." This booklet contains a collection of expressions se-
cured from different sources with regard to the editorial function, op-portunity, responsibility, m ethod and style of writing. 
6. PEOP!.ES AND PROBLEMS. Fabian Franklin; Holt, New York, 1908; 350 pp. 
Addresses and editorials by a one-time editor and sometime profes-
sor of mathematics in Johns Hopkins University are collected in this book. One of the most interesting editorials is entitled, "Newspapers and Exact Thinking." The author writes in a clear-cut, forcible style, worthy 
of study by editoria l writers. 
7. THE EDITORIAL AND THE EDITORIAL PAGE. Osman C. Hooper; The University, Columbus, Ohio, 1916 ; 11 pp. (Journalism. series, Vol. 1, No. 1.) 
Mr. Hooper is an editorial writer for the Columbus (Ohio) Dis-patch. In this lecture he discusses the value of college training in journalism, accuracy, the editorial page, the editorial opportunity and 
whether editorials are r ead. He says an editorial writer "may teach, a t-tack, defend, praise, exhort, inspire, or am.use." He also discusses the human interest editorial, how to command attention, what an editorial page should contain and related topics. 
8. EDITORIAL STYLE BooK. W. P. Kirkwood and L. G. Hood; The University, St. Paul, Minn.; 36 pp. (Issued by the division of publications and journalism of the University of Minnesota.) Although just a small pamphlet, abundant and concise instruction to 
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the editor and reporter of a small town paper is herein contained. Help-
ful hints are given as to collecting news and the value of certain types 
of news in the country field, as opposed to the city. The last half deals 
with rules for style with regard to punctuation, spelling, abbreviations 
and so fo rth. As a whole the instructions arc worthwhile for any small 
paper to follow. 
9. LI\ARNING ro \Vn!'I'li. R L. Stevenson; Scribner's, N cw York, 
(Culled from th e writings of Robert Louis Stevenson.) 
Probably no writer has achieved ready success in so many dif-
ferent forms of writing as Robert Louis Stevenson. Therefore his 
counsel and suggestions on the subject of writing are peculiarly valu-
able. This volume contains whatever he has said in his fiction, essays 
and letters on learning to write. To the editorial writer who strives to 
write lucidly this book is of particular worth. 
Additional Re°"adings. 
CASUAI, ESSAYS FROM 'l'In: SuN. Ro!Jcrt Grier Cook; New York, 1905; 
422 pp. (Editorial articles on many subjects, clothed . wi th the 
philosophy of the bright side of things.) 
EDITORIALS Fl'OM nm HEARS1' PAPI-:RS. Albertson Printing Co., New 
York, 1906. 
S1'0RIES FROM nrn Enrro111A1, P AGI·: Ol' 1'H1' WoRLD. 
OUTLOOK EntTORIAl,S. Tlwodorc Roosevelt; The Outlook Co., New York, 
1909. 
REPORTING 
Chapter 4. 
Books of interest and value to reporters may vary from 
manuals of style to adventures in interviewing. Books of both 
types and many on what other reporters have done, how to go 
after and get certain types of stories, adventures of war corres-
pondents and similar subjects are listed in the following pages. 
Reporting is, after all, a fine art, a dignified profession, as 
Walter Lippman would have us believe. On the reporter de-
pends to a large extent the truth of news, and on the truth of 
news depends the democracy of a republic. 
"I believe that suppression of the news, for any considera-
tion other than the welfare of society, is indefensible," says the 
"Journali st's Creed" as ·written by Dean Walter \Villiams. 
"I believe that no one !Ohould write as a journalist what he 
would not say as a gentleman; that bribery by one's own pocket-
book is as much to be avoided as bribery by the pocketbook of 
another; that individual responsibility may not be escaped by 
pleading another's instructions or another's dividends." 
1. FR1'NCH OF TODAY. Pierre de Bacourt; Macmillan, New York, 1917; 
342 pp. (De Bacourt was assisted by John W. Cunliffe, assistant 
director, School of Journalism, Columbia University.) 
As the, diction and style used in French newspapers is of literary 
merit, this compilation of selected articles which have appeared in French 
newspapers should be studied by those who can read French, and also 
because of the clear, easy and crisp style. The first chapter in the book 
is written in English by De Bacourt, who is New York correspondent 
of le Journal des Debats, and lecturer in French at Columbia Univer-
sity. It deals with the development of the French press. 
2. REPOR1'ING HINTS AND PRACTICE. Alfred Baker Fowler; Pitman, 
London, 1889; 56 pp. 
This book is designed for student reporters and others qualifying for 
newspaper work. The phases of the reporter's duties are divided into 
what he has to do with regard to public meetings, company meetings, 
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sermons, business, law cases, and similar matters. There are brief hints as to procedure in covering each case, with specimens of similar stories. 
3. How TO WRITE SPECIAi. FF.A1'URE AnTrcr.1,s. Willard Grosvenor Bley-er; Houghton, Boston, 1919; 373 pp. 
The result of twelve years' experience in teaching University stu-dents to write special feature articles for newspapers is compiled in this book. As Doctor Bleyer points out, special feature articles for news-papers and popular magazines may be written by those who have de-veloped some facility in writing but who may not have sufficient ma-turity or talent to undertake successful short-story writing or other dis-tinctly literary work. 
The experience teaches them four things that are invaluable to any one who aspires to do literary work : to observe what is going on about them; to select what will interest the average reader; to organize ma-terial effecively; and to present it attractively. Especially valuable chap-ters are those on the field for special articles, and prepa ring and selling the manuscript. 
4. NEWSPAPER WRITING AND EDITJNG. Willard G. Bleyer; Houghton, New York, 1913; 350 pp. 
The writer, chairman of the courses in journalism at the University of Wisconsin, has written this volume to serve as a textbook. The chap-ters cover all the phases of news-gathering, writing, editing and making-up of a paper. Suggestions, examples and practice problems in news writing are included. 
5. TYPES OF NEWS WRITING. Willard G. Bleyer; Houghton, New York; 259 pp. 
Mr. Bleyer has compiled in this book a series of articles on how to write different types of news. The contents include fire and accident stories, police news and crime, investigations, legislation, meetings, ex-hibitions, entertainments and special occasions, illness and death, poli-tics and elections, labor troubles and strikes, weather, sports, society and miscellaneous local news. 
6. FAMOUS WAR CORRESPONDENTS. F. Lauriston Bullard; Little, Brown, Boston, 1914; 430 pp., illus. 
The stories of the lives of the men who have let the world know what was happening in the front lines during the red days of war are recorded in this book about war correspondents. No one can realize the difficulties some men overcome to secure a "beat" on a story until 11e does it himself; nevertheless, this book gives a fairly adequate idea 
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of the hard work some correspondents have done to get exclusive stories 
for their paper. 
7. IF You DoN'T WRI'rE FICTION. Charles Phelps Cushing; McBride, 
New York, 1920; 85 pp. 
Many books have been written on how to write fiction and where 
to sell it, but no author has issued a manual before of value and in-
terest to non-fiction writers. Charles Phelps Cushing is well known as 
a writer of special feature articleS/ and human interest stories. In this 
book he outlines such matters as methods of writing special articles, 
how to use photographs, how to find a market and the question of sales-
manship as it affects the writer. Additional chapters discuss certain 
of the author's experiences which may be of help to others, the actual 
possibilities in fiction and something of "what every editor knows." 
8. THE ADVENTURES OF A NEWSPAPER MAN. Frank Dilnot; Smith El-
der. London , 1913; 300 pp. 
"The Adventures of a Newspaper Man" reads like a novel. It is 
filled with stories of a British journalist's adventures all o·ver the world. 
Accounts of trips to Russia, America and other places are recorded, and 
a few striking incidents in securing news in London, such as at the time 
of the coronation of King George. Lord Northcliffe, the king of British 
newspaper men, is accorded a descriptive chapter. 
9. NEWSPAPER STYLE: A MANUAL FOR CORRESPONDENTS. Frank L. 
Greene; St. Albans, Vt., 1900. 
This manual of style is for the person who is an incidental writer 
for newspapers, or for a correspondent from a small town for city pap-
ers. The instructions are such, however, as would be valuable to any 
writer for any paper. 
10. T YPICAL NEWSPAPER STORIES. H. F. Harrington, editor; Ginn, Bo·s-
ton, 1915; 297 pp. 
The aim of this volume is to present typical newspaper stories that 
may serve as instructive guides to students of journalism. It offers in a 
permanent form illustrative material to be found elsewhere only at the 
expense of much time and labor. 
It contains representative examples showing the evolution of the 
news story from the two and three-line item, concerned with one per-
son and one episode, up through the delineation of massed humanity set 
on a larger scale of action. Every phase of reportorial work is covered, 
including local items, news stories, human interest stories, interviews, 
Sunday features and sport news. 
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11. REPORTING !'OR THI\ N1o:wsPAPl·:Rs. Charles Hm1strcct ; vVcssels, New 
York, 1901 ; 140 pp. 
In the preface, the nuthor snys "expcrit'nce is the best teacher for the 
reporter .... This work may serve . ... as n guide for those reporters 
who have gained their experit'ncc in a <ksultory way, and who there-
fore fail to make intelligent ust.~ of it." The hook di scusses methods of 
handling news. 
12. RANDOM Ri,;cor.rncTION s. 
1911 ; 250 pp., illus. 
way.) 
William C. H mlscn ; Cupples, New York, 
(With an introdtH:tion hy St. Clair McKel-
These rnndom recollections arc those of a political reporter during 
the last half of the ninetet~nth century, in the clays of Kate Chase, Tweed, 
Tilden, the Canal King, Governor Hoffman an<! others. '!'he anecdotes 
are interestingly related. 
13. N1,wsrAPER REPORTING AND CoRRl\SPON01·:NC E. Grant Milnor Hyde; 
Appleton, New York, 1912. 
One of the few books that contains material especially written for 
the correspondents for newspapers is this manual for reporters, corres-
pondents and students of newspaper writing by Mr. Hy<le, one-time in-
structor in news writing and for many years a practical newsriaper man. 
The chapters include gathering the news, news values, newspaper 
terms, the news story form, the simple fire story, the kature fire story, 
faults in news stories, other news stories, following-up aud rewriting 
stories, reporting speeches, interviewing, court r eporting, social news 
writing, and obituaries, sporting news, human-interest stories, dramatic 
reporting and other topics. To this comprehensive subject list are added 
appendices giving suggestions for study and examples of news stories to 
be corrected. 
14. PrTMAN's PoPULAR Gunm TO JouRNAI,ISM. Alfred Kingston; Pit-
man, London, 1899; 124 pp., illus. 
A practical handbook is this, for all engaged in, or seeking to qualify 
for, professional work in the newspaper press of Great Britain. All the 
departments of British reporting are covered, and :idvice is given as to 
the manner of handling different stories. One chapter tells how to be-
come a journalist. The appendix has an explanation of how to get news. 
15. THE LURE OF THE P1·:N. Flora Klickman; Putnam's, New York, 
1920; 306 pp. 
Nothing can better tell what this book is about, or its value to 
any one . who wishes to write than a list of the chapter headings and 
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subheads, and the statement that each discussion 1s concise and to the 
point. 
Chapter 1. "The :tvISS. That Fail"; why they fail and three es-
sentials in training. Chapter 2. "On Keeping Your Eyes Open"; a 
course in observation; the assessment of spiritual values. Chapter 3. 
"Tl1e Help That Books Can Give"; the bane of "browsing"; reading for 
style; the charm of musical language, and so forth. Chapter 4. "Points 
~ Writer Ou ght to Know"; practice; the reader must be interested; form; 
right selection; suggestions for style; local color; creating atmosphere; 
presenting a story; the blue pencil. Chapter 5. "Author, Publisher and 
Public." 
This book is not designed primarily for journalists but is singularly 
apt for all who write. 
16. WRlTING l'OR Tmi PRESS: A MANUAL. Robert Luce; Clipping Bur-
eau Press, Boston, 1907; 300 pp. 
Advice is herein given on all angles of writing for publication, with 
some good lists and in formation on the choice of words and phrases. 
A valuable glossary of new·spaper technical terms is appended. 
17. THE R1\PORTl':Rs' GALLERY. 1!fichael MacDonagh; Hodder, London, 
1913; 450 pp. 
The story of Ii fe behind the scenes in the British houses of Parlia-
ment is told in this autobiography, and it is full of accounts of great 
men of the nineteenth century. John Dyer, Samuel Johnson, Woodfall, 
Samuel T. Coleridge and Charles Dickens are among the characters por-
trayed. Most of these men were at one time members of the reporters' 
gallery. 
18. AnVEN'J'URI-:s IN IN'fI(RVIEWING. Isaac F. Marcossen; Lane, New 
York, 1920; 314 pp., illus. 
The subtitle of this book was well chosen. It is, indeed, a "book of 
personalities," for the author describes his journalistic adventures in in-
terviewing some of the greatest living men during the European war, 
1914-18, giving not only the contents of the interviews, but sidelights 
on the personalities. In fact the book includes practically every great 
man of the twentieth century-politician, poet, financier, novelist, soldier, 
journalist, radical, playwright or what not. 
J9. THE NF.WSPAPF.R WORKER. James McCarthy; The Press Guild, New 
York, 1906; 108 pp. 
Although this book is designed for those who write, it is "especially 
addressed to the reporter who may have only a vague notion of the 
40 UN !VERSITY OF MISSOURI BULLETIN 
aims, scope and requirements of his profession." The work of a re-
porter is given in detail and is of practical value. 
20. WASHINGTON CoRRF.SPONm:NTS, PAST AND PRJ;S1·::-n. Hatph l\.f. Mc-
Kenzie; Newspaperdom, New York, 1903; 11.2 pp., illu~. 
Washington correspondents are in a class by thcmsdves. The author 
of this small book was for many years a reporter at the nation's capi-
tal; so his book of sketches of the lives of the corrcsponcknts he knew 
is authoritative and throws some intimate light on the characteristics 
of political reporting. The illustrations arc small marg inal portraits of 
the correspondents of whom Mr. McKenzie writes. Then: arc a few 
full-page pictures also. 
21. NF.WSPAPF.R CoRRF.SPONDING. News Press Bureau, l\·Icclina, New 
York, 1913; 44 pp. 
22. NEWSPAPER HI,POR'tING IN Or.n~:N T1~rn AN!l TouAY. John Pendle-
ton ; Stock, London, 1890; 250 pp. 
This is an account of British journalism, filkcl with entertaining an-
ecdotes and information with regard lo the ml'lhods employed by the 
press in securing news in "olden time ancl today." A gn·at <lea! of space 
is devoted to political reporting and to the r<:portcrs' gallery in Parlia-
ment. 
23. THE WRITING 011 NF.ws: A HANDBOOK Charles G. lfoss; Holt , New 
York, 1911; 232 pp., illus. 
The author of this handbook was at one time a~'ociatc professor of 
journalism in the University of Missouri. He has collcded in this book 
a series of "don'ts" for the news writer which indmh:s trite expressions 
the reporter should learn not to use. The book a lso contains chapters 
on newspaper correspondence and copy readin g, writing ne wspaper copy, 
English of the newspapers, the writer's viewpoint, the importance of at:-
curacy, the feature story, special types of stories, the writing of the 
lead and news values. 
24. THE An-r AND PRAC'l'ICE OF JouHNAr,rsM: How 'l'O Bgcohu: A Sucn:ss-
FllL WnrT~:R. Edwin L. Shuman; Stevans and Harnly, Chicago, 
1899; 239 pp. 
25. NEWSPAPER WRITING. M. Lyle Spencer; Heath, N. Y., 1917; 357 pp. 
This book was written as a practical guide to prospective reporters. 
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After a short well-written explanation of the organization of the news-
paper, the author gives an exposition of news. He then discusses sources 
of news and preparation of copy. 
26. ON THE TRACK OF THE GREAT. Aubrey Stanhope; Nash, London, 
1914; 300 pp., illus. 
Next to the war correspondent, the special correspondent for a great 
paper has more thrills than any other worker for a newspaper. "On 
the Track of the Great" is a book of recollections of a special corres-
pondent who traveled all over the globe in search of exclusive stories 
for his paper. He met the i:zar of Russia, who was then a powerful 
figure. All his experiences he relates in a vivid style. 
27. NEWSPAPER REPORTING. William Lewis Taylor; the author, 1915, 
York, Pa. ; 24 pp. 
This small pamphlet gives concise instructions and suggestions for 
local correspondents, small-city and suburban reporters. 
Additional Readings. 
T ECHNICAL REPORTING. T . A. Reed; Pitman, London. 
YF.AR FROM A REPORTER'S NOTEBOOK. Richard Harding Davis; Har-
per's, New York. 
JouRNALISM AND AU'J.'HORSHIP, PRACTICAL AND PROFI'l'ABLE. E. H. Had-
lock, United Press Syndicate, Los Angeles. 
THF. Nr.ws SF.RVICF.. C. Ferguson; Dodd, 1918. 
COPY READING 
Chapter 5. 
The copy reader is a necessary cog in the production of a 
newspaper. Through his hands pass most of the items which 
eventually get into print. It is his duty to correct the copy, make 
it conform to the style of the office and write the headlines. 
Practically every newspaper office has its own rules con-
cerning spelling, capitalization, hyphenating and the like. In 
case, however, there is no stylebook in the office, the books in 
the following list are worth-while for that purpose. 
1. STYLE BooK (GovF.RNM!lNT PRIN'l'ING 01111rck:). Anon,; Superintend-
ent of Documents, Washington, D. C., 1913; 170 pp., illus. 
This book is a compilation of rules governing executive, congression-
al and departmental printing, including the Congressional Record, but 
the style advocated would be good for auy newspaper. Of particular 
value are the sections on capitalization, figures, abbreviations and or-
thography, including the termination of words. Tables of book im-
position and a vocabulary of compound words are added. The illustra-
tion is a plate of proofreading marks. 
2. AUTHOR AND PRINTER. F. Howard Collins; Frowde, London, 1905; 
400 pp. 
"Author and Printer" is a dictionary, two columns to the page, con-
taining over twenty thousand rules on the best typographical practices 
of the present day. The rules are arranged alphabetically, each one con-
cise and to the point. Blank pages are left for notes at the end of the 
volume. 
3. DESKBOOK OF THE SCHOOL OF JOURNALISM. The University of Mis-
souri, Columbia, Mo.; Seventh edition, 1920; 79 pp. (Revised by 
Robert S. Mann.) (The University of Missouri bulletin, Vol. 
21, No. 25; journalism series No. 21.) 
The Deskbook of the School of Journalism contains rules for the 
preparation of copy; style in wording the story, capitalization, abbrev-
iation, figures, titles, quotations, compounds, spelling, and punctuation; 
how to write sport stories, the box score, score by innings, football score, 
basketball score, track summary, inning-by-inning baseball story; musi-
• cal programs, datelines, signed stories, introductions, communications, re-
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prints, book reviews; photo-engraving, advertising, miscellaneous in-
formation and marks used in proofreading. Instructions how to write 
headlines such as arc used in the Columbia Evening 1Iissourian, pub-
lishefl by the School of Journalism of the University of Missouri, are 
included. 
4 . STYJ.E BooK oF THE DETRO I'!' N1\ws. A. L. \,Yee ks, editor; Evening 
News Association, Iktroit, Mich. 
THE COUNTH.Y NEWSPAPER 
Chapter 6. 
The country newspaper is an institution which ranks with 
the schools and churches in many communities in America. No 
movement for city betterment, child welfare, or community re-
creation can be undertaken successfully by the people of any 
town without the active co-operation of the local paper. 
To establish and operate a country newspaper is not as 
easy as, perhaps, the metropolitan newspaper men might think. 
The country newspaper faces problems which never confront 
the city daily. 
The question of advertising, local and foreign, always causes 
trouble. Local merchants are often inclined to resent the pub-
lication of foreign advertising, especially that of the old bugaboo, 
the mail-order houses. On the other hand, they themselves do 
not believe in advertising to the extent of doing it regularly. 
As to news, many country newspapers do not carry wire 
dispatches or subscribe to the service of any news-gathering as-
wciat10n. Some, use the pony wire services, but the local news, 
of course, quite overbalances the amount of wire news. 
The society and news-note columns of small-town news-
papers are far more important to circulation than is the case 
with larger journals. One country editor once said that he con-
sidered his year's work a failure if he had not mentioned the 
name of every man, woman and child in the community at least 
once during the year. 
The following books contain many worth-while ideas and 
advice for the country editor of today. 
1. TWENTY YEARS IN A NEWSPAPER OnircE. Fred W. Allsopp; Cen-
tral Printing Co., Little Rock, Ark., 1907; 260 pp .. illus. 
As the author states in the foreword, this volume consists princi-
pally of random sketches of things seen, heard and experienced on the 
Arkansas Gazette. It is a humorous history of a small-town newspaper 
office, and is filled with clever character sketches, verse and cartoons. 
(44) 
THE COUNTRY NEWSPAPER 45 
2. THE CouNTRY WEEKLY. Phil C. Bing; Appleton, New York, 1917; 
347 pp. 
"The Country 'vVeekly" is a manual for the rural journalist and for 
students of the country field. The contents include the country weekly 
and its problem, local news, county correspondence, agricultural news, 
the editor, the editorial page, make-up, copy reading and headline writ-
ing, circulation, advertising and cost-finding for the country weekly. The 
latter subject is discussed at length and the author advocates the cost 
system as the most reliable system in the country office and shows the 
comparative simplicity of such a method. 
3. THE PROFESSION oF JOURNALISM. Charles Moreau Harger. (Chap-
ter on "The Country Editor of Today.") 
4. MAKING A COUNTRY NEWSPAPER. A. J. Munson; The Dominion Co., 
Chicago, 1899; 92 pp. 
Making a country newspaper is not as easy as one might think; 
therefore certain things are essential to its success. Mr. Munson in this 
book has written a series of essays on the man behind the paper, the. 
field in which it should be located, the plant where the paper is pub-
lished, the paper itself, and the news which it should contain, in which 
he describes the essentials necessary for the success of any country news-
paper. 
5. REMINISCENCES oF A CouNTRY JouRNAUST. Thomas Frost; \i\'ard, 
London, 1886; 331 pp. 
6. How CouNTRY EDITORS CAN GE'!' NATIONAL AnvER'l'ISING. G. H. Per-
ry; News Bulletin, Vol. 15, No. 4; The University, Lawrence, 
Kan., 1914. 
7. GETTING SUBSCRIBERS FOR THE CouN'tRY NEWSPAPER. J. B. Powell; 
Oswald, N ew York, 1915; 28 pp., illus. 
In this pamphlet, the author gives plans for securing subscribers for 
a country newspaper, holding them after they have subscribed and keep-
ing account of their payments. The illustrations are diagrams of sample 
cards for filing information. 
8. NEWSPAPER EFFICIENCY IN THE SMALL TOWN. J. B. Powell; the 
University, Columbia, Mo., 1915; 41 pp., illus. (Bulletin, Vol. 
16, No. 11; journalism series.) 
This bulletin deals largely with the business side of a small town 
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newspaper and suggests means by which the publisher of a daily of 
small circulation may build his advertising and circulation in order to 
put the business on a paying basis. 
9. NEWS IN THE COUNTY PAPER. Charles G. Ross; the University of 
Missouri, Columbia, Mo., 1913; 44 pp., illus. (Bulletin, journal-
ism series, No. 4.) 
JOUHN AI_,ISl\1  FOB \VOMEN 
Chapter 7. 
As a rule, most books on journalism for women go no far-
ther than telling them hmv to write feature stories. Perhaps at 
one time they could do nothing more than write quiet little fea-
ture stories for Sunday nc\\'spapers. 
But the woman in journalism today is as alive as any of her 
piale contemporaries. She can take an aso:ignment like a man, 
and cover it. perhaps, e\·en better. As in all business, as soon as 
women h;l\'e proved thcm~elves capable, new fields have been 
open for them. Now we hear of women city editors, head copy 
readers, business managers, advertising managers and reporters. 
But the books that have been written about women in this 
profession have not kept pace with their activities. The fol-
lowing books give only th e feature-writing side of womankind. 
For those who a re forced to stay at home, to make reporting 
only an avocation, these hooks m:i.y be helpful, as well as in-
teresting. 
1. JouRNAl,tSM 1-'0R \\'oMI\N. E. Arnold Bennett; Lane, New York, 
1898; 100 pp. 
Although designated as a "pr;ictical guide" for women in journal-
ism, this lit tle l1ook h;is become ;intiquatcd, and the "dos and dont's" 
suggested are scarcely appropriate when addressed to the young woman 
of the twentieth century. N cvertheless the book is interesting to read 
and contains many clever touches o f humor. 
2. PRESS Y./ORK !-'OR vvo~n:N. Frances H. Low; Scribner's, New York, 
1904; 100 pp., illus. 
The most valuable part of this book is the list of newspapers and 
magazines in England and America which accept feature stories for pub-
lication, and the accompanying list of prices paid by the respective journ-
als. The only press work outlined is feature writing, which is of value 
chiefly to the woman who cannot give her entire time to one newspaper 
or journal. 
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3. WoMEN IN JOURNALISM. Harvey R. Young, Mrs. L. M. Spencer; 
the University, Columbt1s, Ohio; 12 pp. (Bulletin, Vol. 18, No. 
10 ; journalis~· series, Vol. 1, No. 2.) 
"Women in Busine.ss" is the topic of the address of Mr. Young, who 
is advertising manager o·f the Columbus (Ohio) Dispatch, and "Serving 
City Papers From a Small Town" is the subject of that of Mrs. Spen-
cer of the Milford (Ohio) Enterprise. She gives very helpful advice 
on news gathering and how to !mow the value of local news to city 
papers. This lecture is particularly valuable to the woman who has been 
trained as a reporter, but who is unable to do constant and active work. 
COLLEGE JOURNALISM 
Chapter 8. 
College journalism is a comparatively new thing in the pro-
fession. JVIany city editors still frown when the cub reporter 
declares he received his training in one of the schools of journal-
ism. But gradually this feeling is undergoing a change. In the 
future, perhaps. one of the prerequisites of the profession will 
be a thoroughgoing education in college journalism. 
Training in college for the profession has one definite val-
ue, if no other; that is, it lends dignity to newspaper work. 
\iVhen young men and women study from four to six years to be-
come lawyers, or doctors or school-teachers, journalism is be-
littled if men and women consider it time and money wasted to 
spend any time studying to become newspaper workers. 
1. COLLEGE J OURN ALIS M. James Bruce and J. Vincent Forrestal; the 
University Press. Princeton, N. J., 1914; 160 pp. 
This is a collection of editorials from college papers, with some 
notes on the writing and editing of news. 
2. JOURNALISM AS A VOCATION. Federal Board for Vocational Rehab-
ilitation; series No. 18, Government Printing Office, 1919. 
Here is a small pamphlet intended to lead a disinterested: person to 
see the value of a career as a journalist. Answers are given to the fol-
lowing questions: 
What is the nature of the work? What physical and personal char-
acteristics are necessary for success in journalism? .What training is nec-
essary for success? How much income may one reasonably look for-
ward to if successful? What are the other rewards to a journalist? 
How many years will it take me to establish myself in journalistic work? 
How great is the demand for newspaper work? Although compre-
hensive, the answers are a little unfair, as the hard, rather than the 
interesting, side of the profession is stressed. 
3. NEWSPAPER WRITING IN HIGH SCHOOLS. Leon Nelson Flint; the 
University, Lawrence, Kan., 1917; 70 pp. 
An outline for the use of teachers of journalism in high schools is 
ttdded to this dissertation on newspaper writing in secondary schools. 
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4. PRESS CORRESPONDENCE AND JouRNAUSM. Edwin H . Hadlock; the 
United Press Syndicate, San Francisco, Cal., 1910; 84 pp. 
The United Press in this book offers a complete system and course 
of instruction in journalism for students. 
5. EssENTIALS IN JOURNALISM. H. F . Harrington, T . T. Frankberg; 
Ginn, Boston, 1912; 300 pp., illus. 
A textbook on journalism for college classes is this book, written by 
Mr. Harrington of the department of journalism of the University of 
Illinois and Mr. Frankberg of the Ohio State Journal. The first part 
of the book deals with suggestions to teachers of journalism. The four 
other divisions have to do with the collecting and writing of news, the 
work of the staff, making a newspaper and the American press, its his-
tory and problems. An appendix contains examples of good journalism 
and rules which a journalist will do well to follow. 
6. JOURNALISM, PoLI1'ICS AND THE UNIVERSITY. George Harvey; the 
author, New York. (Published as a souvenir by Mr. Harvey.) 
This pamphlet contains two of the Bromley lectures, delivered at 
Yale University, March 12 and 16. The first lecture deals with the need 
for trained journalists, the second discusses the first edition of the Brom-
ley Morning News, a specimen newspaper printed especially for the lec-
ture. The pamphlet also includes editorial comment on the lectures. 
7. INSTRUCTION IN JOURNALISM IN INSTITUTIONS OF HIGHER EDUCA-
TION. James Melvin Lee; Government Printing Office, 1918; 16 
pp. (Bulletin, No. 21, 1918.) 
The purpose of this bulletin is to compile a history of instruction in 
journalism in higher schools, and to justify college training in journal-
ism. It includes a list of st:i.te universities, colleges and endo.w-
ed universities which offer instruction in journalism and which have 
schools offering degrees at the completion of the work. 
8. MAKING A COLLEGE NEWSPAPER. Ohio State University Bulletin; 
the University, Columbus, Ohio, 1906; illus. 
An attractively written little pamphlet is this describing the work ac-
complished in the department of journalism of the Ohio State Univer-
sity. It is concluded with a short dissertation on the value of college 
training in journalism. The cover of the pamphlet contains a repro-
duction of an issue of the daily paper which the students in the journal-
ism department publish as their laboratory work. 
9. STEPS INTO JOURNALISM. Edwin L. Shuman; Correspondence School 
of Journalism, Evanston, Ill., 1894; 229 pp. 
"Steps Into Journalism" is a series of helps and hints for young 
writers. 
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10. MANUAL OF INSTRUCTION IN JouRNALIS1L Western New York Pub-
lishing Company, Rochester, N. Y., 1903; 24 pp. 
Additional Readings. 
EDUCATIONAL JOURNALISM IN THE 19TH CENTURY. C. W. Bardeen; the 
author. 
EDUCATIONAL JouRNALISM: AN INVENTORY. C. Vv. Bardeen; the author. 
BOOKS OF GENERAL INTEREST TO AD-
VERTISERS 
Chapter 9. 
It almost seems, after reading many books on advertising, 
that one should not call advertising a business, nor yet a profes-
sion. Advertising, as interpreted by its disciples, is a belief, a 
creed. It is the magic lamp of Alladin which transforms pen-
nies into piles of dollars. 
Nevertheless, it is that very faith in the power of advertis-
ing which has transformed it into a science, an art. 
Business men study advertising as once they studied their 
multiplication tables at school. Students ponder on the Alladin-
like tales, and dream of what they will do with its magic. Pro-
fessors in great colleges and universities are analyzing it and 
finding out the why of its success. 
And the business men who heeded the lessons of advertising 
have made the millions of which they dreamed. Now they sit 
and write .books about the ·power which made them rise. The 
students' interests have turned into special researches and some 
have written theses for high scholastic degrees on that purely 
commercial subject. And the professors, having arrived at var-
ious psychological conclusions, are writing textbooks on the 
theory of advertising. 
Books created by all three types are listed in the following 
pages. Some tell of work accomplished through advertising; 
others tell of what they are going to do ; and still others lay down 
rules wl1ich will make advertising one of the leading forces in 
the world, in the course of a few more years. 
1 ADVERTISING AND !Ts MENTAL LAws . . Henry Foster Adams, Mac-
millan, New York, 1916; 300 pp. 
Although wiritten by an instructor in psychology at the University 
of Michigan, this book deals with what the mind does, not what it is. 
It is a practical book for a practical advertiser. The author analyzes 
the reason why some advertisements, even though- they hold the atten- . 
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tion, create favorable impressions and are easily remembered, still fail 
to incite readers to action. He d iscusses this from the psychological 
point of view. The theories propou11dccl have compared favorably with 
actual advertising campaigns and their results, according to the author. 
2. AnvERT!SlNC AS A VoCATlON. Frederick J. Allen; Macmillan, New 
York, 1919 ; 178 pp. 
1fr. A!lC'n, ,,·ho is connected with the Bureau of Vocational Guid-
ance of Harvard U11i\·ersity, and is lecturer on vocational guidance at 
Boston University. presents in this hook a general treatise on adver-
tising as a vocation, covering the whole fielcl in orderly detail, and show-
i~g how varied and comprehensive is the business of advertising. 
As he points ou t, the business is so variously subdivided that the 
novice frequently finds himself at a loss to know how to make progress. 
Mr. Allen's book discusses the different opportunities and show:s how 
to take advantage of them, with frequent diagrams that help to make 
the matter clear. Every phase of advertising is discussed. 
3. 'fin: A11v1mr1s1Nc \Voru.n HANUllOOK. Anon.; Advertising World, 
London, 200 pp. 
Because the British empire extends over such a large part of the 
face of the glohc, it is easy to understand why the term "world" is often 
applied to books dealing only with British journalism. This compila-
tion of British facts rnntains a directory of advertising agents, a selected 
press directory. a directory of out-door advertisers, a directory of ad-
vertising business and a directory of general press advertisers. It is 
quite complete and easy for re fcrcnce. 
4. AME!l!CAN Jou !lN Al. ISM FROM nn: P!lAC'l'ICAL Srne. Anon.; Holmes, 
N cw Y ork, 1897; 371 Jlll., illu s. 
This volume is a compilation o f what leading newspaper publishers 
of the nineteenth century had to say concerning the relations between 
publishers ancl aclvertisers, and the way a great paper should be made. 
There arc about se venty di ffrren t v iews expressed by as m any different 
men through out the Unitecl Sta tes who were publishing papers in 1897. 
Most of the a rticles are written in reportorial style and contain many 
valuable suggestions. 
5. Trn: ScmNCI-: ol' AIJVER'l'lSING. Edwin Balmer; Mahin. Chicago, 
1909; 64 pp., illus. (Duffield, New Y ork, also sells same.) 
T he force o f adverti sing in business, its place in nation al develop-
ment, and the result to the public o f it s practical oper ation is the ex-
pressed theme o f this book. I t contains a brief discussion of the psy-
chology of adver t ising , how it influences men to buy, and why. 
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6. A BRIF.F HISTORY OF ADVF.RTISING. Remy R. Boss; F. Weston 
Printing Co., Chicago, 1886; 32 pp., illus. 
This very short history is printed on only one side of the pages. 
Some curious specimens of advertisements arc inserted. 
7. HIDDEN CAUSES OF RECKLESS ADVF.RTTStNG \VAS1'F.. "Boulder, the 
Business Detective"; Lord and Thomas, Chicago, 1913; 112 pp., 
illus. (Reprinted from Judicious Advertising.) 
A series of essays dealing with the faults that wreck selling schemes 
and advertising campaigns are compiled in this better-business book. A 
study is made of the proper correlation of distribution and publicity. 
8. SCHEMES BACK oF THE Ans: LIGHT ON nm RF.Ar, M11THons OF An-
VERTISERS. R. D. Breniser ; Ross D. Breniser and Co., Phila-
delphia, 1914. 
9. ADVERTISING; OR THE ART OF MAKING KNOWN. Howard Bridge-
water; Pitman, London, 1910; 102 pp., illus. 
This book contains a simple exposition of the principles of adver-
tising. 
10. THE ELEMENTARY LAWS OF ADVERTISING. Henry S. Bunting; Nov-
elty News, 1914; 175 pp., illus. 
Before one may write an advertisement which will sell something, 
he must know what fundamental laws govern the science of "making-
people-wish-to-buy." In this book the author names and discusses fif-
teen of these laws and suggests how to make use of them in writing good 
copy or planning an advertising campaign. The book is illustrated by 
diagrams and charts. 
11. MODERN ADVERTISING. Earnest E. Calkins and Ralph H olden; Apple-
ton, New York, 1905; 370 pp., illus. 
This is a textbook for the student in advertising.. It discusses the 
definition of advertising, its history, the channels of trade, magazines 
and newspapers as mediums, mural advertising and general advertising. 
One chapter deals with the mathematics of advertising in a fascinating 
as well as disconcerting manner. 
12. Ans AND SALES. H . N. Casson; McClurg, Chicago, 1911. 
13. ADVERTISING AS A BusrnEss FORCE. Paul T. Cherington; Double-
day, Garden City, New York, 1913; 570 pp., illus. (Published 
for the Associated Advertising Clubs of the World, Indianap-
olis.) 
Mr. Cherington, an instructor in H ar vard University, has compiled 
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in this book a series of "experience records," as he calls it, showing the 
power of advertising. These articles appeared in Printer's Ink, System, 
Advertising and Selling and other professional and trade journals, and 
were chosen for this book because of their practical discussion of the 
problems arising among dealers in connection with the distribution of 
nationally advertised goods. Some of the articles deal with selling prob-
lems and the advertiser, the distribution system, advertising and the con-
sumer, trade-mark problems, price maintenance and advertising agencies. 
14. THE Fmsr ADVERTISING BooK. P. T . Cherington; Associated Ad-
vertising Clubs of the World, Indianapolis, 1916; 604 pp. 
This work presents in a form for convenient reference those articles, 
addresses and other productions on advertising which appeared during 
the year 1915, and which are regarded as the most important contri-
butions to that year's advertising history. Most of them are clipped from 
Advertising and Selling, Inland Printer, Printer's Ink and other maga-
zines dealing with advertising. 
15. PROF. HUGO SHAKENUTTS. Fred H. Cook; Drury Printing Co. 
Dayton, Ohio, 1918; 127 pp., illus. 
This is a parody on advertising. "Prof. Hugo Shakenutts" is des-
cribed as a "white-handed pink-fingered gent." 
16. ADVERTISING PRINCIPLES. Herbert F. de Bower; Hamilton Insti-
tute, New York, 1919; illus. (Vol. 6 of Modern Business, "a 
series of texts prepared as part of the modern business course 
and service at the Alexander Hamilton Institute.") 
A great number of reproductions of successful advertisements are 
used in this book as examples of good and bad copy. The book is oi 
interest to any type of advertising worker, but is particularly valuable 
to the writer of advertising copy as it goes into detail in explaining the 
value of different copy with regard to its appeals, whether to the senses 
or to the reason. 
17. Ar THE SrGN oF THE DOLLAR AND OTHER EssAYS. L. F. Deland; 
Harper's, New York, 1917. 
18. KE!>PING A DOLLAR AT WoRK. T. A. de Weese; Evening Post, New 
York, 1916. 
19. THE PRINCIPLES OF PRACTICAL PUBLICITY. Truman de Weese; 
Jacobs, Philadelphia, 1907; 250 pp., illus. 
This is a treatise on the art of advertising. The author dedicates 
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the book to the producers of the world. The discussion is on the com-
mercial value and uses o·f advertising, different ways of advertising what 
and in what mediums. Illustrations are page exhibits of successful ad-
vertisements followed by paragraphs indicating the value of each adver-
tisement. 
20. A PLAN To CONDUCT A NEWSPAPER. F . J. Finley; New York, 1890; 
11 pp. 
A suggestion as to how: to secure advertising sufficient to cover 
the expenses of conducting a newspaper, pamphlet, book, program or 
anything which may be used as an advertising medium is outlined in this 
article. 
21. ADVERTISING CLINIC. Leon N cl son Flint; Lawrence, Kan., 1918; 10 
pp. 
The "Advertising Clinic" was read before the Kansas Editorial Assoc-
iation at Wichita, and was printed in the Advertising News. It con-
tains a di~gnosis and treatment for "lame, blind, dyspeptic, lying, crazy 
and dead ads." 
22. ONE HUNDRED ADVERTISIN~ TALKS. William C. Freeman; Winthrop, 
New York, 1912; 230 pp. (Selected and arranged by George 
French.) 
These one hundred advertising talks by a successful advertising man 
are written in a simple, direct style. There is much of value in the sug-
gestions made by Mr. Freeman. 
23. ADVERTISING-THE SoCIAI. AND ECONOMIC PROBLEM. George French; 
Ronald, New York, 1915; 258 pp. 
Some of the ideas discussed in this book have to do with the prin· 
ciples and methods used in advertising, the scientific side of the business, 
who pays the cost of advertising, misleading copy, ethics of advertise-
ments, social effects, efficient advertising, how the people take it, the 
need of research, present-day mediums, mediums of the future, the 
agents and "Truth in Advertising." 
24. THE ART AND SCIENCE OF ADVERTISING. George French ; Sherman, 
Boston, 1909; 300 pp., illus. 
Analytical essays on fundamentals of advertising are gathered to-
gether in this book in an orderly fashion by an authority in the adver-
tising field. The subjects he discusses include the profession of adver-
tising, science and psychology in advertising, moral and esthetic elements, 
art and optics and advertising. The illustrations are samples of ad-
vertisements and specimens of fancy printing, a few in color. 
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25. How 'l'O AD\"ER'l'ISF.. George French; Doubleday, Garden City, New 
York, 1917; 279 pp., illus. (For the Associated Advertising 
Clubs of the W orld.) 
Valuable and practical in formation is compiled in this book by George 
French. He shows how to build advertisements that get results by dif-
ferent means of appeal. Every phase of the question is illustrated by 
specific examples. 
26. AovERTrsrNc: A STunv OI' MonERN Busrm:ss PowER. G. W. Good-
all ; Constable, London, 1914; 100 pp. (Introduction by Sidney 
Webb.) 
The London School of Economics undertook the publication of thi~ 
volume; hence it is a thorough discussion of the economic value of ad-
vertising in the British field. Who gets the money, who spends h, 
who secs to the spending, why we spend money and similar questions 
are taken up and discussed. A short list of books of value to advertisers 
is given in the appendix. 
27. ADVERTISING AND PrwGnEss. E. S. Hale and John Hart; Review of 
Reviews, London, 1914; 270 pp., illus .. 
That advertising is of economic value as a means of stimulating 
trade is the theme of the defense written by Mr. Hale, following a chal-
lenge laid down by 1fr . . Hart in the first part of the book. Mr. Hale's 
discussion is critical, impartial, and filled with illustrations. Charts, 
diagrams and tables o f incomes of British men of business are employ-
ed to prove his point, and he is quite successful. One chapter discusses 
the time-worn question of who pays for advertising in a way which 
shonlcl interest the skeptic. 
28. Tiu: AnvE!t'l'ISER's HANDBOOK. S. Roland Hall; International Text-
book, Scranton, Pa., 1910; 413 pp.1 illus. 
This little handbook covers plans, typography, illustrations, med-
iums, management and other details of advertising practice. I t is full 
of information connected with the practical side of the profession, all 
packed into the small pages in small type. Lists of advertising terms 
are included. The illustrations depict advertisements, engravings and 
diagrams. 
29. Nr;wsPAa:R Anvr·:nnsrnc. G. H . E . Hawkins; Advertisers' Pub-
lishing Co., Chicago, 1914; 120 pp., illus. , 
This is a series of talks on the value and use of the newspaper as an 
advertising medium. Many ready-made advertisements, headings and 
catch-phrases for every line of retail business are .given, and also re-
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productions of over one thousand actual advertisements and fifty-eight 
full-page newspaper insert reproductions of present-day advertisements, 
with comments on the good and bad features. 
30. ADVERTISING AND SELLING. Harry L. Hollingworth; Appleton, New 
York, 1913; 300 pp., illus. (Published for the Advertising Men's 
League of New York City, Inc.) 
The psychology of advertising has become year by year of more 
value to the practical advertiser. This book may be classed as a text 
dealing with the relative merit of advertisements which have acknow-
ledged the value of psychological appeal and those which have not. The 
illustrations are e..'Camples of good and bad advertisements, diagrams anll 
tables. 
31. PROFITABLE HINTS IN NEWSPAPJi;R ADVJi;RTISING. Arthur Howard 
Hutchinson; Seattle ( ?) , Wash., 1902; 86 pp., illus. 
This is a text book on advertising fo r professional advertisers, and 
dealers who do their own advertising. 
32. LmRARY OF ADVERTISING. Axel Petrus Johnson, compiler and edi-
tor; Cree, Chicago, 1911; 6 vol., illus. 
There are six volumes in this library for advertisers. Volume one 
contains the fundamental principles of advertising, and a dvertising med-
iums; volume two, reaching the public, tradesmarks, agencies, system, 
type, out-door advertising and so forth; volume three, department store 
and retail advertising; volume four, show-window display and specialty 
advertising; volume five, advertising different lines of business; volume 
six, methods of selling advertising and advertising goods. 
33. ADVERTISING AND 0THJi;R ADDREss:i;;s. F. B. James ; Stewart & Kidd, 
Cincinnati, Ohio, 1907. 
34. HANDBOOK OF ADVJi;RTISING. Christopher Jones; Pitman, London, 
1913. 
This is a manual for those who wish to become acquainted with the 
principles and practice of advertising. 
35. T HE CLOCK THAT HAD No HANDS. H erbert K aufman; Doran, New 
York, and Hodder, London, 1913; 116 pp. 
"The Clock That Had No Hands" is just one of twenty essays on 
advertising. They are cleverly written and should be of entertainment 
as well as of value to the practical advertiser. 
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36. EXPERIMENTS ON AnrrnnoN AND MEMORY. J. M. Levy; the Uni-
versity, Berkley, Cal., 1916. (Published in Psychology, Vol. 2, 
No. 2, University Press.) 
These experiments on attention and memory were made particularly 
to learn the psychology of advertising. 
37. ErGHT I1mAs oN AnvER'l'ISING. Vv. A. Lewis; Baltimore, Md., 1892; 
29 pp. 
38. CONCERNING A LnI-;RATURE WmcH COMPELS ACTION. Lord and 
Thomas, Chicago, 1911. 
This book was published in the interest of advertising as a profes-
sion. 
39. Lr\CTUR1•:s ON ADVERTISING. J. L. Mahin; the author, New York, 
1912. 
40. ADVERTISING CAllfPATGNS. :Mac Martin; Alexander Hamilton Insti-
tute, New York, 1919; 334 pp. (Vol. 13 of "Modern Business.") 
The whole problem of advertising from the point of view of the 
man who has something to sell is treated in this book. Newspaper ad-
vertising is considered only as a comparative medium for reaching the 
public. The book is written in textbook form, with questions at the end 
of each chapter. 
41. J ouRN AT, CrtY. New York Evening Journal; the Journal, New 
York, 1916. 
In this small book 1s compiled a number of interesting facts for 
the advertisers who use newspapers as a medium. 
42. ADVER'l'ISING AND Si·:U.ING PRACTICE. J. B. Opdycke; Shaw, Chicago, 
1918; 206 pp., illus. 
l\fr. Opdycke in this volume of the Shaw Business Series lists the 
general principles of advertising which every advertiser should know. 
Behind the best ways to sell, whether by forceful copy or in a man-to-
man interview, are simple A B C rules. This book shows what these 
rules are and how to train yourself to use them; in other words, how 
to write copy with "punch" in it, and how to frame, a selling talk for 
any sort of a proposition. At the end of each chapter are sets of ques-
tions and suggestions which, if systematically studied, would help con-
siderably every advertiser. 
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43. How To TEACH ADVERTISING AND SEr.,UNG. John B. Opdycke; Shaw 
Chicago, 1919 ; 22 pp. (Supplement to "Advertising and Sell-
ing.") 
A practical syllabus for the use of the instructor of advertising or 
selling, is contained in this small pamphlet. 
44. A VITAI, NEED OF THE TIIvIES. Felix Orman; the author, Astor 
Trust Bldg., New York, 1918; 149 pp. (With an introduction 
by William C. D'Arcy, president of the Associated Advertising 
Clubs of th{\ World.) 
This is a symposium of views and comments, expressed by leaders, 
of American economic thought, and a collection of letters to the author 
having to do with advertising, the vital need of the times. Mr. Orman 
is the head of an advertising agency. 
45. BRASS TACKS OF ADVERTISING. A. F. Osborn; Buffalo Advertising 
Club, Buffalo, New York; 1915. 
46. ADVERTISEMENT WRITING, THEORETICAL AND PRACTICAI,. E. T. Page; 
Publicity Publishing Co., Chicago, 1916. 
47. PRACTICAI, ADVERTISER. G. H . Powell; the author, 11 East Twenty-
fourth street, New York, 1905. 
48. TEN TAr.,Ks ON MODERN ADVERTISING. George Henry Powell; 
Springfield, Mass., 1893; 66 pp., illus. 
49. ADVERTISING. J. 0. Powers; American Academy, New York, 1903. 
50. ADVERTISING MANUAI,. W. K. Pratt; American Artisan, Chicago, 
1909. 
51. FORTY YEARS AN ADVERTISING AGENT: 1865-1905. George P. Row-
ell; Printer's Ink, New York, 1906; 500 pp., illus. 
The author of this book is the founder of the George P. Rowell & 
Co., Advertising Agency, Rowell's American Newspaper Directory and 
Printer's Ink magazine. In these fifty-two essays he recounts the story 
of his ·forty years in the field of advertising. These articles were origin-
ally published serially in Printer's Ink Because Mr. Rowell has been· 
successful, these essays are doubly valuable. It is the story of how one 
gets to the top of the advertising ladder. 
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S2. PrwFrrAnr.c AiivCR1'1StNG, OR MAKING ADVCRTISING P AY. Manning J . 
H.ubin; Hannis Jordan, New York, 1918; 89 pp. 
This is a clever dissertation on advertising, coveri11g the field of ad-
1·ert ising in house organs, writing of advertisements, newspaper adver-
tisin" and "hints" to advertisers. The latter part contains much valu-
11blc i11 formation in short terse form; such as, "Make your advertisement 
11 spectroscope, not a magnifying glass." The Bible is referred to as a 
place \\'here to learn how to sell goods. The author takes Eve and the 
:;crpcnt as a good example of clever advertising. 
"The Evil One," the book reads, "is desirous of getting the soul 
of the woman. He opens his advertising campaign. with a heading that 
interests Eve immensely and on which the rest of his appeal is based, and 
logically follows; he notes the doubt and latent desire in the woman's 
mind; he continues directly with the selling argument and induces Eve, 
finally, to buy his product. He gets what he goes after." 
S3. Aov1mnsrnc Mt·:TI-!ODS AND Mrmw Ms. T. H. Russell; Whitman Pub-
lishing Co., Chicago, 1916. (Mr. Russell was assisted by a 
corps of advertising experts.) 
S4. Co.M MERCI AL AovCR'l'ISING. Thomas Russell; Putnam's, New York. 
This book contains six lectures delivered at the London School of 
Economics and Political Science. 
SS. Auvr,R'rrsrd E. Sampson; Heath, New York, 1918; 247 pp., illus. 
A vigorous, hysterically urgent book is this, showing the impera-
tive necessity of advertising fo r success in any form of business. Some 
of the ideas discussed are the acid test of advertising, strategy, laying 
out a newspaper advertisement, designing the layout, writing the head-
lines, wording the copy, putting in the ginger, local color in advertise-
111cnts and the "eye" in advertising. 
The author gives ten commandments which she warrants are in-
fallible: Be human. be interesting, be easy to understand; be easy to 
read; be humorous when you can; be unusual; be unexpected ; be tempt-
ing; be subtle ; be positive. Suggestions for further study are appended 
to each chapter. 
S6. A HISTORY OF ADVER'l'ISING FROM THE EARLIEST Turns. H enry Samp-
son; Chatto, London, 1874; 616 pp., illus. 
This ponderous volume is quaint and interesting in its anecdotes, 
curious specimens and biographical notes. It was written in the days 
of Dickens' novels, and is very leisurely in its style. Nevertheless, the 
student of advertising, or the man making a research into the subject 
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would find the discussions of the swindles and hoaxes perpetrated by 
advertisements, the matrimonial advertisements, the description of hand-
bills, posters and so forth exceedingly valuable. The frontispiece is a 
colored insert of a poster advertisement in 1874, the time of the publi-
cation of this book. 
57. Tm; PSYCHOLOGY OF ADVERTISING. W alter Dill Scott; Maynard, 
Boston, 1908; 270 pp., illus. 
No book could be better for the writer of advertisement copy than 
one which tells him what is good or what is bad about copy. Mr. Scott, 
in this analytical study of the psychology of advertising, undertakes to 
explain why certain advertisements are good and others get no results. 
The book discusses the psychology not only of content, but also of make-
up and mechanical construction. Current advertising campaigns are used 
to illustrate the points advanced in the discussion. 
58. THE THEORY oF ADVERTISING. Walter Dill Scott; Maynard, Bos-
ton, 1903; 250 pp., illus. 
Long ago, men who succeeded in advertising realized the value of 
psychology in the writing of copy that sells things. Mr. Scott's book on 
the theory of advertising deals largely with this phase of the business of 
selling. He analyzes the value of suggestions, of direct commands, of 
the return coupon, the effect of type sizes and discusses the relative 
merit of all. The book is clearly and simply written and should be val-
uable to advertisers. 
59. ADVERTISING. Shaw, Chicago, 1914; 216 pp., illus. (Vol. 6, Library 
of Business Practice.) 
Selling points, copy writing, how to plan campaigns and judge med-
iums, tests, layouts, records and systems are some of the large divisions 
into which a number of articles by different advertising experts are 
classified in this book. More specific subjects about which some of these 
articles are written are as follows: 
.What makes men buy; when to use newspaper space ; advertising 
you pay for and waste; the code of an efficient copy department; getting 
out a house organ by schedule. A short editorial precedes every group 
of articles. This is a "gold mine of information," which contains, in ad-
dition, specimen advertisements and charts of concise information. 
60. PRINCIPLES OF ADVERTISING. P. J. Sodergren; the University, Iowa 
City, Iowa 
The principles of advertising compiled in this book were secured 
through a psychological investigation of Iowa newspapers. 
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61. ADVERTISING. Daniel Starch; Scott, Chicago, 1914. 
The elementary principles of advertising are outlined in this general 
introduction to the field of advertising. Practical problems are discus-
sed and actual experiences in advertising are quoted. This book gives 
the beginner an idea of the problems to be solved and indicates the lines 
upon which the study of advertising should be conducted. 
62. PRINCIPLES oF ADVERTISING. Daniel Starch; the University Co., 
Madison, Wis., 1910; 67 pp. 
A systematic syllabus of the fundamental principles of advertising 
is contained in this small pamphlet published by the University of Wis-
consm. The book is divided into two parts: securing attention, and se-
curing results. The laws of successful advertising, insofar as it was 
possible to state them, are arranged in related order, with references in-
dicated for fuller explanation. This is a systematic method of getting 
11t and correlating assorted information on the subject of advertising. 
63. THE RELATIVE MERIT OJ!' ADVERTISEMENTS. Edward K. Strong, Jr.; 
Science Press, New York, 1911; 81 pp,, illus. 
The relative merit of advertisements is discovered in this book by 
means of a psychological and statistical study of the effect of certain 
current advertisements on the minds of different groups, or classes, of 
people. The results of the study are tabulated. The facts thus made 
available are valuable to the writer of advertising copy. The illustrations 
are of advertisements. 
64. WHAT AN ADVERTISER SHOULD KNOW. Henry C. Taylor; Browne, 
Chicago, 1914; 100 pp., illus. 
A handbook for everyone who advertises is the subtitle of this book. 
The volume contains a discussion of the proper uses of publicity under 
the headings of general construction of advertisements, what an ad-
vertiser should know about printing, advertising mediums, house organs 
.md catalog advertising. 
65. ADVERTISING rs NoN-EssENTIAL. TAX Ir!' Julian R. Tinkham; Up-
per Montclair, New Jersey, 1918; 61 pp. 
This pamphlet contains a record of the series of cards which ap-
peared in the New York Evening Post calling attention to the economic 
loss involved in competitive advertising, and the patent absurdity of try-
ing to increase the consumption of food and other essentials. These 
cards were written as a war measure with the express purpose of cor-
recting America's "unpardonable fault of wastefulness and extrava-
gance." 
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66. ADVERTISING: !Ts PRINCIPLES AND PRACTICE. Tipper, Hotchkiss and 
Parsons; Ronald, New York, 1915; 575 pp. 
An explanation of the economic, psychological, literary, and artistic 
factors in advertising is contained in this book; also their application to 
the construction of the individual advertisement. It covers the principles 
of market analysis, copy writing, layout and display, use of colors, the 
important points of agency work and other topics, being a comprehensive 
textbook 
67. THE PRINCIPLES AND PRACTICE OJ! ADVERTISING. G. B. Wadsworth; 
the author, 1913; 325 pp. 
This book endeavors to define the principles of advertising and to 
show how they work out in actual practice. Each chapter is followed by 
a set of questions covering the important points in the text. Samples 
of advertisements are used as illustrations. 
68. SELLING FORCES. R. J. Walsh; Curtis, Philadelphia, 1913. 
69. THEORY AND PRACTICE OJ! ADVERTISING. G. W. Wogenseller; the 
author, Middleburg, Pa. 
Additional Readings. 
FORTY YEARS Oii ADVERTISING. N. ,W. Ayer & Son, 1909. 
COMMERCIALISM AND JOURNALISM. Hamilton Holt; Houghton, 1909. 
SUCCESSFUL ADVERTISING: How TO ACCOMPLISH IT. J. A. MacDonald; 
Progress Co., 1902. 
vVRITING ADVERTISING COPY 
Chapter 10. 
Some one once called advertising a literature which com-
pels action. The use of the term literature signifies the finished 
product of a trained pen. 
·writing of advertisements is a fine art. The man who 
writes the copy has to say a certain thing, in a certain space, in 
such a way that it will interest the reader, stay in his mind, and 
eventually compel him to purchase the article which the author 
wishes to sell. This signifies brevity, attractiveness and force, all 
requisites of good literature. 
He must not only be able to say something and say it well, 
but he must know the mechanical construction of the adve~tise­
ment. Symmetry, artistic arrangement, necessity for white 
space and many other factors are necessary. Even well-written 
copy arranged poorly can sell nothing. 
So to the man who is anxious to be a good copy writer the 
following books are submitted, because they are full of sug-
gestions as to contents and arrangements of advertisements. 
1. ADVERTISING CONSTRUCTION, SIMPLIFIED. Albert Garner Chaney; 
Johnston Printing & Advertising Co., Dallas, Tex., 1912; 42 pp. 
2. SELLING BY THE WRITTEN WORD. The Dando Co., Philadelphia, 1918; 
139 pp. 
3. THE TYPOGRAPHY OF ADVERTISEMENTS THAT PAY. Gilbert P. Farrar; 
Appleton, New York. 
4. WRITING AN ADVERTISEMENT. S. Roland Hall; Houghton, New 
York, 1915; 217 pp., illus. 
This book deals exclusively and thoroughly with the subject of 
writing copy for advertisements. It is written in a stimulating, non-
technical style that makes for easy reading. It is, full of business-get-
ting ideas, and has many reproductions of actual advertisements that 
have been successful. Some of the subjects discussed are as follows: 
Importance of copy; study of article; inside and outside points of 
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view; the people; the conditions; the advertisement itself; signposts of 
advertisements; points of contact; pictures; imagination in advertising; 
style and strength of appeals; dressing the idea; the price and power 
of words; some ad-writing experiments; cumulative effects and tests. 
S. THE THEME IN ADVERTISING. Martin Van Buren Kelley; The Cas-
lon Press, Toledo, 1918; SS pp., illus. 
6. PUSHING YouR BusINESS. T. D. MacGregor; Banker's, New York, 
1913; 202 pp. 
This book deals with the principles of financial advertising in news-
papers. It gives lists of ideas around which to construct advertisements, 
and shows by examples of actual advertisements how such ideas can 
be worked out. The suggestions cover the advertising of banks, trust 
companies, real estate and insurance companies. 
7. THE PRINCIPI.ES OF ADVERTISING ARRANGEMENT. 
sons; Prang, New York, 1912; 127 pp., illus. 
tising Men's League of New York, Inc.) 
Frank A. Par-
(For the Adver-
A course of lectures by Professor Parsons before the Advertising 
Men's League of New York were collected and developed into this book 
on the fundamental principles of advertisement arrangement. The 
meaning and importance of advertising, the place of related shapes in 
advertisements, the significance of balance, movement as a vital factor. 
emphasis as applied in construction, use and abuse of decoration and 
ornament, the province and power of color, the selection and use of type 
and the typography of advertisements are some of the subjects discussed. 
A spectrum color-chart and value-scale designed by Professor Par-
sons is included in the book. 
8. How To WRITE ADVERTISEMENTS THAT SEr.L. Shaw, Chicago, 1912; 
128 pp., illus. 
Some of the chapters in this book cover the questions of how to 
plan every step in your campaign, using sales points, schemes and in-
ducements ; how to write and lay out copy; choosing prospe·ct lists and 
mediums; tests and records that increase returns; how 146 advertisers 
plan and place their copy. 
9. MAKING TYPE WoRK. Benjamin Sherbow; Century, New York,. 
1916; 129 pp., illus. 
The fundamental facts with regard to typographical arrangement 
are ·discussed in this non-technical work for use of advertising men as. 
well as laymen. The study takes up typography from the objective 
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standpoint, discussing the use of print to command attention, how to 
make the copy t~asy to read and easier to understand. The book is 
written in an interesting, fluent style, and is illustrated. 
10. Anvmnrs1 NG; !rs P1nNcrrr.Es, P RAC'l'!CE AND TECH NIQUE. Daniel 
Starch; Scott, Chicago, 1914; 281 pp., illus. 
The laws, rnlcs and conditions governing modern advertising are 
presentccl in a systematic fashion in this book. Then there are discus-
sions on such problems as the place of advertising in the business world, 
hcacllincs, illustrations and ethics of advertising. A number of test 
tables and diagrams are included in the book, which a lso contains illus-
trations of good and bad advertisements and rearrangments of poor 
ones. 
11. Tm; CRAFT OF Sn.ENT SALES MANSHIP-A GurnE To AnvER'l'ISEMENT 
CoNs1'RUCTJON. C. Maxwell T regurtha and J. W. Frings; Pit-
man, London; 98 pp, illus. 
This little book is a clever analytical study of actual advertisements 
from which constructive facts, in regard to form and matter for copy, 
arc deduced. It is illustrated with numerous r eproductions of adver-
tisements, followed by criticism o f the good and bad points in regard 
to each. In short, the authors have limited themselves to a study of 
what an a<lvertisemcnt should do and how it should be done in order 
to attract, interest, create a desire and impel to action. 
12. TYPOt:HAl' ll Y or A11vr·:1rr.rs1·:1m:NTS. F. J. Trezise; Inland Printer, 
Chicago, 1912 ; 134 pp,, illus. 
"It is from the design, r ather than the wording that the first im-
pressions of an advertisement arc gained." Realizing this fact and at-
tempting to indicate the application of the principles governing design, 
the author has written this book. It is profusely illustrated with sample 
advertisements, both good and bad. It is of practical value to the 
advertisement copy writer. 
13. A N Ann:n•rrstNG I\IANUAL Io'OR P1·:or1.i:: WHO HAVE TO WRrrE THEIR 
OwN Anvr,R'l'ISJ,MENTS. .T ohn R. \Vhecler; J. D. McAra, printer, 
Calgary, A lberta, 1916; 35 pp. 
THE SELLING OF ADVERTISEMENTS 
Chapter 11. 
Selling newspaper space on a large city daily is compara-
tively easy if the circulation of the paper is at all large. But the 
country daily has a more difficult time. 
In the first place, many small town merchants have not been 
able to see the efficacy of advertising. They buy a few inches 
of space once a year and expect that to bring about glowing re-
sults. Failing in so doing, they lose faith in advertising, and 
refuse to spend, or waste money, as they put it, in buying space 
in the local papers. 
The problem of the solicitor is much like that of a sales-
man confronted with a man-to-man interview. He must be-
gin with a thought that will arouse the hearer to curiosity. He 
must then seek out his tendencies and desires, and finally con-
vince him of the necessity of advertising. Of course he must 
understand the problem of the merchant, whether he be a groc-
er, dry goods merchant, or owner of a cafeteria. 
The following books are filled with worth-while suggestions 
for the solicitor in selling space. 
1. VALUE OF THE DAILY NEWSPAPER AS AN ADVERTISING MEDIUM. J. W. 
Adams. 
2. RETAIL ADVERTISING AND THE NEWSPAPER. Joseph E. Chasnoff; the 
University, Columbia, Mo.; 47 pp., illus. (Journalism series, Vol. 
1, No. 3.) 
3. SELLING NEWSPAPER SPACE. Joseph E. Chasnoff; Ronald, New York, 
1913; 133 pp., illus. 
How to develop local advertising is the theme of this book, written 
by a former instructor in advertising in the School of Journalism of the 
University of Missouri. The contents of the book were first used in a 
series of lectures to small-town newspaper men and advertisers. Sales-
manship that serves, making a medium, converting the retailer, helping 
the merchant, new business, and advertising for advertising are some 
of the subjects discussed. 
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4. How TO G1;;-r THE vV ANT ADS. Henry Doorly; Mangum Printing 
Co., Omaha, Neb., 1913; 87 pp. 
How to develop want ads and how to handle them is the main pur-
pose of this book. The story of how want ads were secured and de-
yeloped by the Omaha World-Herald, and the system used to take care 
of them is included with some suggestions, accompanied by about five 
hundred advertisements used in advertising them. 
5. THINGS To TELL 'l.'HE MERCHANT. Marco Morrow; the University, 
Lawrence, Kan. (Bulletin, Vol. 15, No. 7.) 
6. MIRTH, MISERY, MYSTERY OF "WANT" ADVERTISEMENTS. John B. 
Norman; Saint Paris, Ohio, 1900; 28 pp. 
7. BUILDING NEWSPAPER ADVER'r!SING. Jason Rogers; Harpers, New 
York, 1919; 550 pp., illus. 
Selling the by-product of the newspaper, printed salesmanship, man-
agement and organization of the selling force and development of new 
lines of business are some of the subjects of discussion in this very 
helpful book. 
8. PRINCIPLES OF SUCCESSFUL CHURCH ADVERTISING. Charles Stelzle; 
Revell, New York, 1908; 172 pp., illus. 
BOOKS FOR CIHCULATION MANAGERS 
Chapter 12. 
Although it is generally conceded that it is advertising that 
pays for the publication of any paper, it is impossible to secure 
advertising unless the circulation of the paper is large enough 
to do the merchant who advertises some good. 
Circulation may be built up naturally by soliciting subscrib-
ers from house to house, or by simply creating a demand for the 
paper through the quality and quantity of the news and editorials. 
Circulation may also be increased by artificial means, such 
as by giving premiums· for subscriptions, using coupons or by 
similar methods. 
Which way is best to increase circulation cannot be judged. 
Many believe one way and many the other. Before deciding, 
perhaps the circulation manager :ought to read some of the 
following books, which present both sides of the question. 
1. THE PREMIUM SYSTEM OJ' FORCING SALES. Henry S. Bunting; Nov-
elty News, Chicago, 1913; 175 pp. 
The premium system of forcing sales has proved often insufficient 
and an unnatural way of stimulating buying. Time and again, however, 
newspapers which have used the premium system have boosted their 
circulation. 
This book takes the attitude that "premium giving is easily the prince 
of business getters because it satisfies in the most direct and obvious way 
possible the inborn desire of the human heart to get something for 
nothing." It discusses the principles, laws and uses of the system. The 
person who believes in using premiums to get subscriptions should read 
this book to get new pointers; the person who does not may find the 
arguments interesting and informative. 
2. PRESS CrncuLATION SYSTEM. Burton Ruggles Herring; the author, 
Chicago, 1915; 51 pp. 
3. SCIENTIFIC CIRCULATION MANAGEMENT FOR NEWSPAPERS. William 
R. Scott; Ronald, New York, 1915. 
This is a book of facts, figures and methods used by big organiza-
tions throughout the country to increase the circulation. Valuable sug-
gestions as to forms for keeping circulation statistics and records are 
included in the volume. 
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ART IN THE NEWSPAPER 
Chapter 13. 
The place of art in the modern newspaper is indisputable. 
It is used in the advertising columns, as part of the news of 
the day, as editorial matter and as features. 
The man who has talent in drawing and learns to make 
commercial use of it has his future practically assured. The 
great advertising agencies are ready to claim him, the art de-
partments of the large city dailies are constantly in need of new 
men. 
Commercial art is not difficult to learn. Some of the fol-
lowing books go into detail as to the training necessary. 
1. SOLVING ADVERTISING ART PROBLEMS. Advertising Artists, Inc., New 
York, 1919; 111 pp., illus. 
This practical little book is printed handsomely and would make a 
charming gift for the man or woman interested in advertising art prob-
lems. There are 250 reproductions of advertisements which have been 
unusually successful in helping the sale of a wide variety of merchan-
dise. Explanatory remarks and comments follow each reproduction. 
The motto of the book is this: 
"Artwork in advertising has but one duty; to sell something,'' 
2. ARTISTIC IDEAS FOR NEWSPAPER ADVERTISING. Francis Doane; Bos-
ton, 1891; 36 pp., illus. (Printed on one side of leaf only.) 
3. TRICKS OF THE TRADES: INSTRUCTIONS IN DRAWING, LETTERING AND 
SIGN PAINTING. Denton Freeburn; the author, Hicksville, Ohio, 
4. How You CAN BECOME A NEWSPAPER ARTIST. Goodnow Studios, 
1914; 52 pp. (Edward Samuel Goodnow, editor.) 
This dissertation, profusely illustrated, is warranted to give the "in-
.oide facts about the earnings, methods and requirements of the news-
paper artist and advertisement illustrator." Many hints and helps for 
the student of practical drawing, and suggestions for the artist, or 
would-be artist in a newspaper office in regard to making cartoons, cov-
ering assignments, preparing layouts, comics and advertisement draw-
ings are contained in this book. 
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5. A PRACTICAL HANDBOOK OF DRAWING. Charles G. Harper ; Chap-
man, London, and Lippincott, Philadelphia, 1901 ; 160 pp., illus. 
Pictures drawn to be reproduced must conform to certain rules 
.vith regard to lines, form, and materials used. This handbook gives a 
practical explanation of things artists should know in order to have their 
illustrations reproduced in the best form possible. A number of illus-
trations by different artists, throughout the book, show the comparative 
results obtained by the several methods of reproduction now in use. 
Paper, pen, inks, styles and manner are all explained for the bene-
fit of the prospective illustrator. 
6. Tm: SCIENCE AND ART oF ADVERTISING. Theodore Harris; S. Ward 
Co., Boston, 1888; 17 pp. 
7. THE PICTORIAL PRESS : !Ts ORIGIN AND PROGRESS. Mason Jackson ; 
Hurst, London, 1884; 350 pp., illus. 
British newspaper illustration is covered in this history of the pic-
torial press. Some of the chapters deal chronologically with the field 
of the pictorial press, others discuss the production of the illustrated 
paper and others the difficulty of being a war-sketch artist on the 
battle front. One hundred and fifty illustrations taken from newspapers 
are reproduced. 
8. CARICATURE AND OTHER COMIC ART. James Parton; Harpers, New 
York, 1878; 350 pp., illus. 
This is a comprehensive history of the art of caricature from the 
t:arliest times to the date of publication of this book, 1878. Roman, 
Greek and Egyptian art are discussed as are the primitive and modern 
art of other countries. There are 203 illustrations. 
9. MODERN ILLUSTRATION. Joseph Pennell; Bell, London, 1893; 150 pp., 
illus. 
"Modern Illustration" is the study of contemporary art as used in 
.connection with the press by a famous etcher. One hundred and seventy-
one illustrations are used in the volume, on which the author bases his 
reviews and criticisms. This book is written mainly for the use of 
students. 
10. ABRAHAM LINCOLN AND THE LONDON PUNCH. William S. Walsh, 
editor; Moffat, New York; 113 pp., illus. 
This is a historical collection of cartoons, comments and poems pub-
lished in the London Charivari during the American Civil War. The 
book shows how the British illustrated paper made fun of Lincoln and 
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its change of attitude after his death. In the end the book pictures Lin-
coln as a man abused, not as a superman. CSome of the cartoons of Lin-
coln are used for illustration. 
11. CARTOONS AND CARICATURES. Eugene Zimmerman ("Zim"); Cor-
respondence Institute of America, Scranton, Pa., 1910; 96 pp., 
illus. 
The artist's subtitle is "Making the World Laugh." In the neat 
little book, filled with funny pictures, considerable adice is in-
serted of value to beginners in the field of illustration. 
Additional Readings. 
Por.I'l'ICAL CARICATURJls. F. C. Gould; Longmans, 1906; 3 vol. 
SONGS OF THE G. 0 . P. P. C. Johnson; Neale, 1900. 
Brno CENnR CARTOONS. J. T. McCutcheon; McClurg, 1904. 
THE HOUSE ORGAN 
Chapter 14. 
The house organ, contrary to the expectation of the unin-
itiated, is not a music box standing in the parlor of a grand-
mother's home, but a newspaper or magazine published by an 
establishment for the benefit and interest of its employes ana 
patrons. 
House organs, as a rule, are very artistic insofar as mechan-
ical make-up is concerned. The staff is usually composed of 
the best of talent; consequently, in content as well as in general 
appearance, they vie with any standard national magazine, ex-
cept in scope of interest. 
The purpose of the house organ is to acquaint the mem-
bers of the concern with all parts of the establishment. In con-
sequence it often brings about an esprit de corps which makes 
for loyalty, better work and, in the end, better products. 
The editor of the house organ must know everything about 
the goods produced by the house. And in addition he must 
know all the people who work therein in order to know what 
will interest them most and how to write it so thhat it will be of 
·double interest. 
The following list of books contains some unusually good 
suggestions as to publication of house organs, but that of Robert 
E. Ramsay exhausts the subject more thoroughly than the other 
books. 
1. BUILDING YouR BusINEss BY MAIL .. w. G. Clifford; Business Re-
search Publishing Co., Chicago, 1914. (Chapter on "How to 
Issue a House Organ.") 
2. KNOWLEDGE. Dando Co., Philadelphia, 1918; 140 pp. 
The house organ is the chief subject of discussion in this book pub-
lished by the Dando company for use of its employes. 1t is an at-
tractively decorated little book with chapter headings and initial let-
ters in colored type. Rather than telling what the house organ is or 
should be, the discussion centers about what a house organ may accom-
plish. 
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3. EFFECTIVE HousE ORGANS. Robert E. Ramsay; Appleton, Ne"\\ 
York, 1920; 361 pp., illus. 
Mr. Ramsay, former editor of Advertising and Selling, covers the 
entire subject of house organs in this book. He lays down the under-
lying principles of editing and publishing house organ of all classes ; 
shows by examples how these principles are applied in the publication of 
existing house organs; and gives specific rules for editing and publish-
ing, from the preparation of copy to the typography and press work. He 
discusses in a practical way everything from the editorial work, typo-
graphy, illustration and make-up to all the mechanical details. 
4. MAKING THE HousE ORGAN PAY. H. H . Rosenberg; Kenfield Leach 
Co., Chicago, 1916; 16 pp. 
5. THE HousE ORGAN: How To MAKE IT PRODUCE RESULTS. G. F. 
Wilson; Washington Park, Milwaukee, Wis., 200 pp., illus. 
This book is intended primarily as a guide for the man who is yet 
to edit his first house organ and for the firm that is still to issue its 
first publication. It is also intended as a reference book for those now 
actively engaged in publishing house organs. As a large part of this 
book is devoted to the mechanical features of the publication, it is 
doubly valuable. 
FICTION ABOUT JOURNALISTS 
Chapter 15. 
The cub reporter's life is usually filled with more adven-
tures and thrills than ever enters the life of other young busi-
ness men and women; so, naturally, he has attained a place in 
the fiction of the world and we scan the almost impossible tales 
with a feeling that they might have been, even if they are not 
true. 
Men and women who are outstanding in literary circles have 
written about the life of newspaper men. Richard Harding 
Davis, Booth Tarkington, William Dean Howells, 0. Henry, 
Alice Hegan Rice and many others are counted in this group. 
There is something so appealing about stories of newspaper 
men to journalists that even the most wretchedly written novels 
are read with avidity. This does not imply, of course, that the 
novels in the following list are in the latter class. Some of them 
are not only interesting but very well done. 
No attempt has been made here to give a discussion of each 
novel. The plots as a whole are subordinated to the atmosphere 
or to the characters in the stories. 
1. ALL ROADS LEAD TO CALVARY. J. K. Jerome. 
2. BREAD LINE. Alfred Bigelow Paine. 
3. CLARION. S. H. Adams. 
4. COMMON CAUSE. S. H. Adams. 
5. GALLEGHER. Richard Harding D.avis. 
6. GENTLEMAN OF INDIANA. Booth Tarkington. 
7. GREAT Gan SuccEss. D. G. Phillips. 
8. GREAT Scoop. M. E. Seawell. 
9. GUTHRIE OF THE TIMES. J. A. Altsheler. 
10. JENNIE BAXTER, JOURNALIST. R. Barr. 
11. LARRY DEXTER, REPORTER. H. R. Garis. 
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12. MR. Qpp. Alice Hegan Rice. 
13. MODERN INSTANCE. William Dean Howells. 
14. NEWSPAPER GIRL. C. N. Williamson. 
15. NEWSPAPER STORY (in WHIRLIGIGS). 0 . Henry. 
16. ON SPECIAL ASSIGNMENT. S. T. Clover. 
17. ROUTLEDGE RIDES ALONE. J. L. Comfort. 
18. STOLEN NEWSPAPER STORY. ]. L. ,Williams. 
19. STREET OF ADVENTURE. Philip Gibbs. 
20. THIRTY. H. V. O'Brien. 
21. AN UNCONSCIOUS CRUSADER. Sidney Williams. 
22. WHISPERS. Louis Dodge. 
23. YouNG REPORTER. W. Drysdale. 
REFERENCE BOOKS FOB NE\VSPAPER 
OFFICES 
Chapter 16. 
So far as the actual getting out of a paper is concerned, 
it is more necessary, in a newspaper office, to have reference 
books than any number of books telling how to do things in 
journalism or how things have been done. 
In the first place, all names must be verified. 'Whether the 
paper takes a pony wire service or the foll leased-win: report, 
every name must be spelled right, and prefixed or suffixed with 
the right title. The only way that this may really be done is by 
having such books as the Congressional Directory, the \Vho's 
Who series and other compilations of biographies in the library. 
Names of towns and cities are almost as important as names 
~f people and should be verified in case of any doubt. For this 
purpose the library should be equipped with up-to-date atlases of 
the world, gazetteers or world almanacs. 
For information concerning those who live in the same com-
munity as that in which the newspaper is published, telephone 
and city directories should be provided, so that if anyone sud-
denly breaks into notoriety or fame his correct name and ad-
dress may be found at a moment's notice. 
And then, above all things, a newspaper office should have 
a dictionary. It should have one not only in the library, hut in 
every department and in every room, because the most unpardon-
able thing, outside of misspelling a person's name is misspelling 
a common English word in the columns of the .paper. 
ANNUALS 
l. THE AMERICAN YEARBOOK. S. N. D. North, editor; Appleton, New 
York; about 850 pp. (A record of events and progn.:ss. ) 
2. THE A NNUAL REGISTER. Longmans, London; about 650 pp. (A 
r eview of public events at home and abroad. ) 
(78) 
REFERENCE BOOKS FOR NEWSPAPER OFFICES 79 
3. THE CANADIAN YEARBOOK. J. de L. Tache; Ottawa; about 650 pp. (Published by the Canadian minister of trade and commerce 
every year.) 
4. CANADIAN ANNUAL REvn:w OF PUBLICATIONS. J. Castell Hopkins; Annual Review Publishing Co., Toronto ; about 800 pp., illus. 
5. INFORMATION ANNUAL. R. R. Bowker Co., New York. 
6. Tmi NEW CENTURY BooK OF FACTS. Carroll D. Wright, editor; King-Richardson Co., Springfield, Mass., about 1,100 pp., illus. (A handbook of ready reference, embracing language, history, government, law, commerce, economics, useful arts, science, lit-
erature, fine arts, education and ethics.) 
7. NEW INTERNATIONAL YEARBOOK. Dodd, Mead & Co., New York. 
8. Tm: STATESMAN'S YEARBOOK. J. Scott Keltie and M. Epstein, edi-
tors; Macmillan, New York; about 1,500 pp., illus. (Statistical 
and historical annual of the states of the world.) 
9. THE WORLD ALMANAC AND ENCYCLOPEDIA. Press Publishing Co. (New York World), New York; about 900 pp . 
. 10. YEARBOOK OF THE INTERNATIONAL P~ss UNION. International Press Union, Washington, D. C. 
Additional Annuals 
BROOKLYN DAILY EAGLE ALMANAC. Brooklyn Daily Eagle. 
CANADIAN ALMANAC. Copp, Clark Co. 
CHICAGO DAILY NEWS ALMANAC AND YEARBOOK. Chicago Daily News. 
SPAULDING's OFFICIAL ATHLETIC ALMANAC OF AMERICAN SPORTS. Ameri-
can Sports Publishing Co. 
ATLASES AND GAZETTEERS 
1. AMERICAN STANDARD ATLAS 011 THE WORLD. Walter, 1910. 
2. ATLAS OF COMMERCIAL GEOGRAPHY. J. G. Bartholemew, Putnam's. 
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3. ATLAS oF THE WORLD. G. F. Cram; Cram Publishing Co. 
4. ATLAS OF THE WORLD'S COMMERCE. G. F. Cram; Cram Publishing 
Co. 
5. CENTURYS ATLAS OF THE WORLD. B. E. Smith, editor; Century, 
New York, 1911. 
6. CHAMBERS CoNCISE GAZETTEER oF THE WORLD. Lippincott, Philadel-
phia. 
7. CoMMERCIAL ATLAS OF AMERKA. Rand, McN ally & Co. 
8. CRAM's STANDARD AMERICAN RAILWAY SYSTEM ATLAS OF THE WORLD. 
G. F. Cram; Cram Publishing Co. 
9. HANDY WORLD ATLAS AND GAZE'l'TEER. J. G. Bartholemew; \Varne. 
10. IDEAL REFERENCE ATLAS OF THE WORLD. G. F. Cram; Cram Publish-
ing Co. 
11. LIPPINCOTT's GAZETTEER. Angelo Heilprin and Louis Heilprin, edi-
tors; Lippincott, Philadelphia; about 2,000 pp. (A complete pro-
nouncing gazetteer or geographical dictionary of the world, con-
taining the most recent and authentic information respecting 
the countries, cities, towns, resorts, islands, rivers, mountains, 
seas, lakes, etc., in every portion of the globe.) 
12. MODERN NEW CENSUS ATLAS OF THE WORLD. G. F. Cram; Cram 
Publishing Co., 1911. 
13· NEW CoNKLIN's HANDY MANUAL OF USEFUL INFORMATION AND 
WORLD'S ATLAS. G. W. Conklin, Laird. 
14. STATISTICAL ATLAS OF THE UNITED STATES. Superintendent of Docu-
ments, Washington, D . C.; about 600 pp., illus. 
15. TWENTIETH CENTURY CITIZEN'S ATLAS oF 'J.'HE WORLD· ]. G. Barth· 
olemew, Scribner's· 
16. ATLAS OF THE WORLD. Rand, McNally & Co. 
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17. REFERENCE GurnEs THAT Snouw BE KNOWN AND How To UsE 
THEM. F. Iv!. Hopkins ; Willard Co., 1919. (This pamphlet per-
tains to atlases. city directories and gazetteers.) 
18. NEW IN'l'ERNA1'IONAL ATI.AS OF THE 'NoRLD. Caspar, 1917. (war edi-
tion.) 
BIOGRAPHICAL DICTIONARIES AND EN-
CYCLOPEDIAS 
1· A BRn:I' HANDBOOK 01' ENGT.ISH AUTHORS. Oscar F. Adams; Hough-
ton, Boston, 1892; 175 pp. (Brief articles giving the authors, 
dates, occupations, opinions on various styles and lists of works.) 
2. CANATl!AN 1!f1m AND WOMEN 01' THE Tarn. Henry J. Morgan, edi-
tor; William Briggs, Toronto; about 1,200 pp. (A handbook of 
Canadian biography of living characters.) 
3. Cvc1.oP1·:nrA ofl P AINTF.RS AND PAINTINGS. John D. Champlin, Jr., 
ancl Charles C. Perkins, editors; Scribner's, New York; illus. (with more than two thousand illustrations.) 
4. A DrcTrnNARY oF AMF.RICAN AuTI-IORS. Oscar F. Adams; Hough-
ton, Boston, 1904; 600 pp. (Gives dates of birth, occupations, 
lists of publications and names of publishers.) 
5. DrcTJONARY OF INDIAN BIOGRAPHY. C. E. Buckland; Swan Sonnen-
'chcin & Co., Ltd., London; about 500 pp. (This is India's Who's 
Who.) 
6. DrcTrnNARY 01' NA1'TO NM, BrocRAPHY. Leslie Stephen, editor; Mac-
millan , New York, 1885-1912; 72 vol., about 500 pp. each. (Con-
tains biographies of British men and women.) 
7. DrcnoNAilY OF TIU: Nonn NAMES OF FICTION. William A. Whee1er, 
Houghton, Boston, 1893; 400 pp. (Explanatory and pronounc-
ing; including also familiar pseudonyms, surnames bestowed 
upon emin ent men, and analogous popular appelations often re-
ferred to in literature and conversation.) 
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8. FAMOUS WoMEN OF HISTORY. 'William H . Browm·; Arn olcl and Co., Philadelphia, 1895; 400 pp. (Containin g m·a rl y three thousand brief biographies and over one thou~and pS('Udonyms.) 
9. A GALLERY oF Ir,r,us-r1uous LrrERAl!Y C1 1ARM"TEl!s. (1830-1838). Daniel Madise; Chatto, London, 1873; 239 pp. ( With a preface 
and copious notes, biographical, critical, bihliog mphical and gen· 
erally illustrative.) 
10. GROVE'S DICTIONARY OF Musrc AND Mns1nA:-:s. J. A. Fuller Mait-land, editor; Macmillan, New York, 1904; 5 vol., about 800 pp. 
each, illus. (With many full-page illustrati ons.) 
11. LrvEs oF THE MosT EMINI·:NT PAINTI;Rs. Mr~ . Jona than Foster's 
translation from the Italian of Giori;: io Va sari; Bell, London, 1885; 6 vol., about 500 pp. each. ( A bo liv<~S of scul11tors and 
architects with notes and illustrations chiefl y sck ctc<I from var· 
ious commentators.) 
12. MEN AND WOMEN oF AMERICA. L. R Hame rsly & Co., 1'frw York; 
about 1,600 pp., illus. (A biographical dictionary o f contcm· 
poraries.)" 
13. MEN oF AMERICA. John W. Leonard, editor; L. R Hamersly & Co., New York, 1908; 2,200 pp. (A biographical dictionary of 
con temporaries.) 
14. THE NATIONAL CYCLOPEDIA OF AMl\RICAN B t0<:l!Al'HY. James T. White & Co., New York, 1892-1906; 14 vol., :1bout 500 pp. each, illus. (Being the history of the United Stntcs as illustrated in 
the lives of the founders, builders and defenders of the H.cpub-lic, and of the men and women who are doing the work and 
molding the thought of the present time.) 
15. CYCLOPEDIA OF AMERICAN BIOGRAPHY. Press Association, 17 Madi-
son avenue, New York, 1918; 8 vol. 
DICTIONARIES 
1. CENTURY DICTIONARY. Century, New York; 12 vol. 
2. COMMON SENSE WORD BooK. 250 pp. (Every usable word in the English language is contained in this book, with from twelve to thirty synonyms.) 
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3. CoMPI.ETE DICTIONARY OF 100,000 SYNONYMS AND ANTONYMS. Sa
m-
uel Fallows; 512 pp. (Contains English synonyms and anto-
nyms, Briticisms, Americanisms, colloquial phrases, prepositions 
used after certain words, prepositions discriminated, list of homo-
nyms, homophonous words, classical quotations, law terms, max-
ims, striking proverbs, phrases, and colloquial phrases from the 
dead and prinCipal living languages often found in English books, 
abbreviations and contractions.) 
4. CoNClSE OXFORD Drc'l'!ONARY oF CURRENT ENGLISH. H. W. F
ow-
ler and F. G. Fowler; Oxford University Press, American 
Branch, 1917; 1,064 pp. (Adapted from the Oxford Dictionary 
-has been termed a marvel of condensed scholarship.) 
5. THE DESK STANDARD DICTIONARY OF 'l.'HE ENGLISH LANGUAGE. James 
C. Fernald; Funk & Wagnalls, New York, 1919; 894 pp., 1,200 
illustrations. (Abridged from the New Standard Dictionary.) 
6. DICTIONARY OF THE BrnLE. James Hastings; Scribner's, New Yo
rk, 
1905; 5 vol., about 900 pp., illus. (Dealing with its language, 
literature and contents, including the biblical theology.) 
7. DICTIONARY OF ENGLISH SYNONYMS. Richard Soule; 488 pp. (This 
work is designed as a practical guide to aptness and variety of 
phraseology.) 
8. DICTIONARY OF GRAMMAR. James A. Hennesy; 152 pp. (Vest pocket 
volume.) 
9. ENGI,ISH SYNONYMS. George Crabb; 856 pp. 
10. ENGLISH SYNONYMS AND ANTONYMS. James C. Fernald; Funk & 
Wagnal!s, New York, 1906; 500 pp. (With notes on the correct 
use of prepositions.) 
11. FRENCH-ENGLISH DICTIONARY. Cassell; Funk & Wagnalls, New 
York. 
12. GERMAN-ENGLISH DICTIONARY. K. Brue!; Funk & Wagnalls, New 
York. 
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13. MuRRAv's NEW ENGI,ISH DICTIONARY. James A. H. Murray, edi-
tor; Macmillan, New York. (The Oxford dictionary. A new 
dictionary on historical principles, founded mainly on materials 
collected by the Philological Society.) 
14. NEW STANDARD DICTIONARY OF THE ENGLISH LANGUAGE. Funk & 
Wagnalls, New York, 1913; 2,800 pp., illus. (Compiled by more 
than 380 specialists with I. K. Funk in charge. This work has 
thirty-eight color plates and half-tone pages.) 
15. 135,000 WORDS SPELLED AND PRONOUNCED. John H . Bechtel; 670, 
pp. (In this book is recorded, in handy, compact style, the pre-
fered form of spelling and pronunciation of nearly every word 
in the English language.) 
16. PuTNAM:'s WoRD·BooK. L. Fleming. editor; Putnam's, New York,, 
619 pp. (This book presents in the most convenient form for in-
stant reference, the different words that can be used in giving 
expression to thoughts and to ideas.) 
17. A THESAURUS DICTIONARY OF THE ENGLISH LANGUAGE. Francis A. 
March, editor; Historical Publishing Co., Philadelphia, 1903 ; 
1,300. (Designed to suggest immediately any desired word to 
express exactly a given idea.) 
18. THESAURUS oF ENGLISH WoRDS AND PHRASES. Peter M. Roget; 
Thomas Y. Crowell & Co., New York, 1909; 700 pp. (To assist 
in literary composition.) 
19. SPANISH DICTIONARY. Arturo Cuyas; Appleton, New York, 1916. 
20. STANDARD DICTIONARY. Funk & Wagnalls, New York. 
21. WEBSTER'S NEW INTERNATIONAL DICTIONARY. G. and c. Merriam 
' Co., Springfield, Mass., 1910 ; 2 vol., about 1,300 pp. each, illus. 
Additional Readings. 
DICTIONARY OF AMERICANISMS. ]. R. Bartlett; Little, Brown, Boston . 
DICTIONARY OF AVIATION. R. M. Pierce; Baker. 
DrcTIONARY oF BIBLICAL WORDS AND PHRASES IN COMMON UsE. Loizeaux . 
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DICTIONARY oF DAn:s, BROUGH1' DowN To Pm<:SENT DAY. E. F. Smith; 
Dutton, New York. 
DICTIONARY OI' DA1'ES REI.ATING TO ALL AGES AND NATIONS. J. Haydyn; 
Putnam's. 
DrcrroNARY oF IN1'ERNA1'IONAL COMMERCIAL Quo1'A1'IONS. J. Robertson; 
Oxford. 
DIRECTORIES 
1. EVERY NEWSPAPER OFFICE should have in it first of all a local busi· 
ness directory, a city directory and a telephone directory of the 
the town . Then, in addition, it should have city or telephone 
directories of the near-by towns and cities, the large cities in the 
state, the largest cities in the nation, and perhaps directories of 
some of the foreign capitals. 
2. THE ADVER1'ISER's A. B. C. T. B. Brown, advertising agents, Lon-
don. 
3. ADVERTISER'S DIRECTORY OF LEADING PUBLICATIONS. Charles H. Ful-
ler Co., Chicago and Buffalo; illus. 
4. THE AnvERTIS!lR's GumE-BooK. J. H. Bates, New York, quarterly. 
(Comprising an extended list of the newspapers valuable to ad-
vertisers published in the United States and territories, the Dom-
inion of Canada and British colonies, arranged after a new 
method by counties, with the date of the establishment, time 
of issue and circulation of each; also separate list of the relig-
ious, agricultural and German newspapers.) 
5. THE ADVER1'ISER's HAND-BooK. S. M. Pettengill & Co., newspaper 
advertising agents, New York. (Lists of newspapers and period-
icals published in the United States and Canada ;-devoted to 
the interests of newspaper advertisers.) 
6. THE ADVERTISER'S INDEX. Coe, Wetherill & Co., newspaper adver-
tising agents, Philadelphia, 1870; about 108 pp. (Containing 
information with particular reference to the importance of the 
Southern newspaper press, with a complete record of all the 
newspapers and periodicals in the Southern states.) 
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7. AMERICAN NEWSPAPER ANNUAL AND DIRECTORY. N. w. Ayer & Son, 
Philadelphia; about 1,200 pp., illus. (A catalog of American 
newspapers, description of every place in the United States and 
Canada where a newspaper is published, and lists of monthly and 
weekly publications of general circulation, religious and agri-
cultural publications.) 
8. AYER & SoN's MANUAL FOR ADVERTISERS. N. W. Ayer & Son, news-
paper advertising agents, Philadelphia. (Lists of leading, daily 
weekly and monthly newspapers in the United States and Dom-
inion of Canada, with information regarding circulation, and 
advertising rates.) 
9. BATTEN'S AGRICULTURAL DIRECTORY. George Batten Co., advertis-
ing agents, New York. (A directory of the agricultural press 
of the United States and Canada, together with detailed reports 
of farm products and values by states and provinces.) 
10. CHECKLIST OF INDEXED PERIODICALS. Alvan Whitcombe .Clarke, com-
piler; Wilson, New York, 1917; 59 pp. 
11. CHESMAN, NELSON & Co's BRIEF MANUAL OF LEADING PERIODICALS 
IN THE UNITED STATES AND CANADA. Nelson Chesman & Co., 
St. Louis ( ?), 1911; 96 pp. (Compiled for ready reference-in-
cludes advertising rates.) 
12. CITY ADVERTISER'S DIRECTORY AND RATE BOOK OF METROPOLITAN 
NEWSPAPER:>. M. Heimerdinger, New York, 1889; 102 pp., illus . 
(With a few mggestive points on advertising.) 
13. COMPARATIVE ADVERTISING RATES IN LEADING NEWSPAPERS OF AM-
MERICA. Thomas Rees Co., Springfield, Ill., 1913. 
14. CONFIDENTIAL CosT BooK. American Agents Association, New York 
and Cleveland. (Only latest issues in library should be kept on 
shelf.) 
15. THE DAUCHY Co.'s NEWSPAPER CATALOG. Dauchy & Co., New York 
(Published annually. A list of the newspapers and periodicah 
published in the United States and territories and Canada, with 
d"te of est:ihlishment, freqnency or day of issue, politics, denom-
ination, nationality or special ch:i.racter, etc.) 
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16. DEMOCRATIC DAILY AND WE:EKLY NE:WSPAPERS IN THE: UNITED STATES 
THAT UsE PLATE MATTER. American Press Association Wash-
ington ( ?) , 1916. (A complete and accurate list com~iled by 
the American Press Association for the convenience of national 
and state publicity committees.) 
17. TRE FouRTH EsTATE: SPACE BUYERS' HANDBOOK. The Fourth Estate, 
New York, semiannual. (Part one: A directory of the adver-
tising agencies of the world; part two: A directory of the 
newspaper specials and their newspapers in the United States 
and Canada.) 
18. FULLER (Charles H.) CoMPANY's DIRECTORY oII LE:ADING PUBLICA-
TIONS. Charles H. Fuller Co., Chicago and Buffalo; illus. (Title 
varies.) 
19. HANDBOOK OF LEARNED SOCIETIES. J. D. Thompson, editor; Carne-
gie Institute, Washington, 1908 ; 600 pp. (And handbook of 
institutions in America, classified geographically, giving name, 
address, history, purpose, membership and publications.) 
20. INDEPENDENT DAILY AND WE:E:KLY NEWSPAPERS OF THE: UNITE:D STATES 
THAT UsE PLATE MATTER. American Press Association, Wash-
ington, 1916; 24 pp. (A complete and accurate list compiled by 
the American Press Association for the convenience of national 
and state publicity committees.) 
21. THE: INTERNATIONAL DIRECTORY OF BOOKSELLERS. James Clegg, edi-
tor; Dodd and Livingston, New York, 1914; 650 pp. (And bib-
liophile's manual, including lists of the public libraries of the 
world, publishers, book collectors, literary and scientific societies, 
universities and colleges, also a select bibliography of bibliograph-
ies.) 
22. LoRD AND THOMAS' POCKET DIRECTORY Oii THE AMERICAN PRESS. Lord 
& Thomas, Chicago, annual. (A complete list of newspapers, 
magazines, farm journals and other periodicals published in the 
United States, Canada, Porto Rico, Hawaiian and Philippine Is-
lands.) 
23. LucE's DIRECTORY oF DAILY NEWSPAPERS. Luce's Bureau, New York 
and Boston. (Arranged to aid especially in the placing of ad-
vertisements.) 
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24. THE MAHIN ADVERTISING DATA BooK. Mahin Advertising Co., Chi-
cago. (A list of the representative publications, their circula-
tion, rates, etc.; population, street car and bill-posting facilities 
of the important cities and towns in the United States and 
Canada, with other important and authoritative data on adver· 
tising and selling problems.) 
25. MAGAZINES OF A MARKET-METROPOLIS. Herbert Easton Fleming; 
The University of Chicago Press, Chicago, 1906. (Being a his· 
tory of the literary periodicals and literary interests of Chicago.) 
26. MANNING'S (John) NEW YORK PRESS DICTIONARY AND ADVERTISER'S 
HAND-BooK. J. Manning, New York. (A classified and con-
cise guide to the metropolitan press, containing a complete list 
of the daily, weekly, and other newspapers; a list of all the 
magazines, reviews, and periodical publications, and a dictionary 
of each interest, profession, trade, religious denomination, science, 
etc., represented in the New York press; also a list of leading 
publications issued elsewhere in the United States.) 
27. NEWSPAPER AND MAGAZINE DIRECTORY. H. W. Kastor & Sons' Ad-
vertising Co., Chicago and St. Louis. 
28; NEWSPAPER PRESS DIRECTORY AND ADVERTISER'S GurnE. C. Mitchell 
and Co., Ltd., London, annual; about 450 pp., illus. (Contains 
full particulars of every publication in the British Isles, a news-
paper map of the United Kingdom, lists of continental, Ameri-
can, Indian and other colonial papers and a directory of class 
papers and periodicals.) 
29. NEWSPAPERS WoRTH CouNTING. (INCLUDING, DouBTLEss; SoME THAT 
ARE Nor). George P. Rowell; Printers' Ink Publishing Co., 
New York, 1906. (Comprising the star galaxy, the gold-mark 
papers, the roll of honor and all that print 1,000 copies regu-
larly [or ever thought they did] according to the ratings assign-
ed in the latest edition of Rowell's American Newspaper Direc-
tory.) 
30. OFFICIAi, CONGRESSIONAL DIRECTORY. Superintendent of Documents, 
Washington ; about 450 pp., illus. (Issued at each session of 
Congress ;-contains biographies ., of all congressional personages 
in V/ashington, committees, residences and related information.) 
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31. PET'l'lrncn.L's NEWSPAPER DIRECTORY AND ADVER1'ISER's HANDBOOK. 
S. M. Pettengill & Co., newspaper advertising agents, New 
York (Comprising a complete list of the newspapers and other 
periodicals published in the United States and British America; 
also the prominent European and Australian newspapers.) 
32. Pos1'AI, AND SHIPPER'S GumE. Edwin W. Bullinger, compiler; E. 
W. Bullinger, New York; about 1,100 pp. (For the United 
States and Canada, containing every postoffice, railroad sta-
tion and United States fort, with the railroad or steamer line 
on which every place, or the nearest communicating point is 
located, and the delivering expresses for every place; also a list 
of railroads and water lines, with their terminal points.) 
33. PRICE LIST OF PERIODICALS AND NEWSPAPERS. American Agents As-
sociation, New York and Cleveland, 1915; 98 pp. 
34. SCANDINAVIAN NEWSPAPER DIRECTORY. T. Brown, advertising agents, 
Chicago, 1894. (Giving a complete list, together with a synopsis 
of the history, of the Scandinavian newspapers in America.) 
35. SEu's WORLD PRESS. Hubert W. Peet, editor; Sells Ltd., London, 
annual; about 500 pp. (The handbook of the Fourth Estate: 
Lists of world's papers, complete and classified.) 
36. SoMMER's NEWSPAPER MANUAL. T. N. Sommer, Newark, N. J. 
(Containing a carefully compiled list of newspapers and period-
icals published in the United States.) 
37. STREB1''s NEWSPAPER DIRECTORY. British foreign and colonial ad-
vertising offices, London and New York. (For Great Britian 
and Ireland, the colonies, India, etc. Proprietors, G. Street and 
Co., Ltd.) 
38. TOBIAS BROTHERS' GERMAN NEWSPAPER DICTIONARY. Tobias Brothers, 
newspaper advertising agents, New York. (Containing a list 
of all German newspapers published in the United States, terri-
tories and Dominion of Canada, also a separate list of religious 
newspapers.) 
39. WILLING's PRESS GumE. James Willing, Ltd., London, annual; 
about 500 pp. (An advertiser's directory and handbook-lists 
of newspapers in the United Kingdom, telegraph, news and re-
porting agencies and principle colonial and foreign journals.) 
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Additional Directories 
AMERICAN ASSOCIATION OF FOREIGN-LANGUAGE NEWSPAPERS. Louis N. 
Hammerling, World Building, New York, 1909. 
NEWSPAPER RATE BooK, annual. Nelson Chesman & Co., Pine St., St. 
Louis. 
NEWSPAPER DIRECTORY, annual. E. P. Remington, New York. 
ENCYCLOPEDIAS 
1. THE CATHOLIC ENCYCLOPEDIA. Robert Appleton Co., New York, 
1907; 16 vols., about 800 pp., each, illus. (An international work 
of reference on the constitution, doctrine, discipline and history 
of the Catholic Church. 
2. THE CENTURY CYCLOPEDIA OF NAMES. B. E. Smith, editor; Century, 
New York, 1911. 
.3. THE CENTURY DICTIONARY AND CYCLOPEDIA. William D. Whitney; 
revised by B. E. Smith; Century, New York, 1911 ; 12 vol., about 
700 pp., each, illus. (With a new atlas of the world, revised and 
enlarged edition.) 
4. DICTIONARY OF TITLES. Leigh H. Irvine; Crown Publishing Co., 
San Francisco, 1912; 150 pp. (An exhaustive work on the cor-
rect use of titles and salutations in writing and speaking; efr 
quette of correspondence, official forms of address, superscrip-
tions and the like; federal, state ecclesiastical, military and naval 
customs;-methodically arranged and elaborately cross-indexed.) 
5. THE ENCYCLOPEDIA AMERICANA. Frederick C. Beach; Scientific 
American Compiling Department, New York, 1912; 22 vol. (A 
universal referer1ce library.) 
·6. THE ENCYCLOPEDIA BRITANNICA. Hugh Chisholm, editor; Univer-
sity Press, Cambridge, England. (or 35 West Thirty-second 
street, New York.) 28 vol., about 900 pp., each; illus. (A dic-
tionary of arts, sciences, literature and general information.) 
7. THE ENCYCLOPEDIA OF MISSIONS. The Rev. Henry 0. Dwight, the 
Rev. H. Allen Tupper, Jr., and the Rev. Edwin M. Bliss; Funk 
& Wagnalls, New York, 1904; 850 pp. (Contains all about 
missions, missionaries and their work, up to date of publication.) 
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8. THE Hrs1'0RIC No'l'EBOOK. E. Cobham Brewer; Lippincott, Phila-
delphia, 1907; 1,100 pp. (With an appendix of battles.) 
9. Tm: HrsTORICAL REFERENCE Boor<. Louis Heilprin; Appleton, New 
York, 1910; 600 pp. (Comprising a chronological table of uni-
versal history; a chronological dictionary of universal history; a 
biographical dictionary; with geographical notes.) 
10. INTERNATIONAL ENCYCLOPEDIA. Dodd, Mead & Co., New York, 24 
vol. 
11. INTERNATIONAL ENCYCI.OPEDIA OF PROSE AND POE1'ICA!, QUOTATIONS. 
W. S . Walsh; John C. Winston Co., Philadelphia. 
12. JACK'S RtFERENCE BooK FOR HOME AND OFFICE. T. C. and E. C. 
Jack; London, 1914; 1,100 pp. (An encyclopedia of general 
information, containing guides to medical, legal, social, educa-
tional and commercial knowledge.) 
13. THE JEWISH ENCYCLOPEDIA. Funk & Wagnalls, New York, 1906; 
12 vol., about 700 pp. each, illus. (A descriptive record of the· 
history, religion, literature and customs of the Jewish people 
from the earliest times to the present day.) 
14. N~:r.soN's PERPETUAL LoosE-LEAF ENCYCLOPIWIA. John H. Finley; 
Thomas Nelson & Sons, New York; 12 vol., illus. (An in-
ternational work of reference, illustrated with colored plates, 
plans and engravings, complete in twelve royal octavo loose-
leaf volume~.) 
15. NEW INTERNATIONAL ENCYCLOPEDIA. Frank M. Colby and Talcott 
Williams, editors; Dodd, Mead & Co., New York, 1914; 24 vol., 
illus. 
16. NEW DICTIONARY oF STATIS'l'ICS. A. D. Webb; George Routledge & 
Sons, Ltd., London, and Dutton, New York, 1911; 700 pp. (A 
complement to the fourth edition of Mulhall's Dictionary of Sta-
tistics.) 
17. PoPUI.AR AND CRITICAL Brnr.E ENCYCLOPEDIA. The Rev. Samuel Fal-
lows, editor; Howard-Severance Co., Chicago, 1910; 3 vol., 
about 600 pp. each, illus. (And scriptural dictionary-fully de-
fining and explaining all religious terms, including biographical, 
geographical, historical, archeological and doctrinal themes.) 
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ENCYCLOPEDIC WORKS ON SPECIAL SUB-
JECTS 
1. ADVERTISER'S CYCLOPEDIA OF SELLING PHRASES. William Borsodi, 
editor; Brains Publishing Co., Scranton, Pa., 1909. 
2. THE CYCLOPEDIA OF PRACTICAL QuoTATIONS. J. K. Hoyt and Anna 
L. Ward; Funk & Wagnalls, New York; about 900 pp. (Con-
taining English and Latin quotations, with an appendix contain· 
ing proverbs from the Latin and modern foreign languages; 
law and ecclesiastical terms and significations, names, dates and 
nationality of quoted authors.) 
3. DICTIONARY OF CONTEMPORARY QUOTATIONS (ENGLISH). Helen 
Swan; Swan, Sonnenschein and Co., Ltd., London, 1904; 600 
pp. (With authors' index.) 
4. DICTIONARY OF FOREIGN PHRASE:S AND CLASSICAL QUOTATIONS. Hugh 
P. Jones; John Grant, Edinburgh, 1910; 500 pp. (Comprising 
14,000 idioms, proverbs, maxims, mottoes, technical words and 
terms, and press allusions from the works of the great authors 
in Latin, Greek, French, German, Italian, Spanish and Portuguese, 
alphabetically arranged with English translations and equiva· 
lents.) 
5. DICTIONARY OF PHRASE AND FABLE. The Rev. E. Cobham Brewer; 
Cassell & Co., Ltd., London, 1912; 1,440 pp. (Giving derivation, 
source or origin of common phrases, allusions and words that 
have a tale to tell-and a concise bibliography of English litera-
ture.) 
6. DICTIONARY OF QuoTATIONS (CLASSICAL). Thomas B. Harbottle; 
Swan, Sonnenschein & Co., Ltd., London, 1906; 650 pp. (Or 
Macmillan, New York.) (With authors and subjects indexed.) 
7. EVERY DAY IN THE YEAR. James L. Ford and Mark K. Ford; Dodd 
Mead & Co., New York, 1906; 440 pp. (A poetical epitome of 
the world's history.) 
8. FACT, FANCY AND FABLE. 
handbook for ready 
from cyclopedias.) 
McClurg, Chicago, 1892; 500 pp. (A 
reference on ~1 1bj ects commonly omitted 
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9. FAMILIAR QuoTA1'IONS. I ohn Bartlett; Little,· Brown, Boston, 1909; 
1,150 pp. (A collection of passages, phrases and proverbs traced 
to their sources in ancient and modern literature.) 
10. 5,555 RESULT-PRODUCING ADVERTISING AND SELLING PHRASES .. Le 
Grand Dutcher; Dewey and Eakins, Philadelphia, 1912. 
11. HuNTI.EY's READY ADVER1'ISER. Edward L. Huntley; Cameron, Am-
berg & Co., printers, Chicago, 1887; 55 pp. (A collection of 
quaint phrases, trite sayings, crisp sentences and startling ejac-
ulations, drawn from every conceivable source, and designed to 
meet every possible want in making up copy for newspaper ad-
vertising, circulars, etc.) 
12. INTERNATIONAL ENCYCLOPEDIA OF PROSE AND POETICAL QUOTATIONS. 
William S. Walsh; John C. Winston Co., Philadelphia, 1908; 
1,100 pp. (From the literature of the world, including the fol-
lowing languages: English, Latin, Greek, French, Spanish, Per-
sian, Italian, German, Chinese, Hebrew and others under one 
alphabetical arrangement, with a complete concordance to the 
quotations, indexes of the authors quoted and topical indexes 
to subjects, with cross-references.) 
13. QUOTATIONS FOR OCCASIONS. Katherine B. Wood, compiler; Cen-
tury, New York, 1903; 200 pp. (Both prose and verse are in-
cluded among the "happy thoughts" collected here.) 
14 WHA'l' GREAT MEN HAVE SAID ABOUT GREAT MEN. William Wale; 
Swan, Sonnenschein & Co., Ltd., London, 1902; 500 pp. (Dutton 
New York.) (A dictionary of quotations.) 
INDEXES AND GUIDES 
1. ANNUAL MAGAZINE SUBJECT-INDEX. Frederick W. Faxon; Boston 
Book Co., Boston, 1911; 260 pp. (Included as Part II of 
the Dramatic Index, 1910. A subject-index to a selected list of 
American and English periodical and society publications not 
elsewhere indexed.) 
2. BuLLINGER's PosroFFICE, ExPREss AND FREIGHT GurnE. E. \V. Bull-
inger, New York, 1916. 
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3. Gurmi 'l.'O CURRENT PERIODICALS AND SERIALS. Henry 0. Severance; 
George Wahr, Ann Arbor, Mich., 1914; 450 pp. (Of the United 
States and Canada.) 
4. GUIDE TO THE STUDY AND USE OF REFERENCE BooKS. Alice B. Kroe-
ger; Association Publishing Board, Boston, 1908; 150 pp. 
5. AN INDEX 'l.'O GENERAL LITERATURE. William I. Fletcher; American 
Library Association Board, Boston; Houghton, Boston; 700 pp. 
(A general index to books other than periodicals.) 
6. INDEX TO P.ERIODICALS. S. Paul & Co., London, semiannual. (A 
classified and annotated index to the original articles contained 
in the principal weekly, monthly and quarterly periodicals.) 
7. NEW YoRK TIMES INDEX. New York Times, New York, quarterly; 
about 500 pp. each. (A master' key to all newspapers,) 
8. PooLE's INDEX TO PERIODICAL LITERATURE. William L. Fletcher and 
Mary Poole; Houghton, New York; 700 pp. (One hundred and 
ninety periodicals covered thoroughly.) 
9. READER'S GUIDE TO PERIODICAL LITERATURE. Anna L. Guthrie, edi-
tor; Wilson, New York; about 800 pp. in each volume. (Index 
is issued monthly-indexed by periodicals, authors and subjects, 
with copious cross-references.) 
· 10. 'I'HE TIMES INDEX. J. Giddings; W. Freeman, London. (An 
index to the Times and to the topics and events of the year.) . 
MEMORIAL VOLUMES 
Memorial volumes are generally considered useless in a 
library, as dead matter. As a matter of fact, specific informa-
tion about certain towns and communities often cannot be se-
cured from any other source. 
1. SAMUEL WILLIAMS, JOURNALIST. William C. Bartlett ; The Berk-
eley Club, Berkeley, Cal., 1881; 8 pp. 
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2. THE PERSIAN PRESS AND PERSIAN JOURNALISM. Edward Granville 
Browne; E. G. Browne, London; published for the Persia So· 
ciety, 1913 ; 28 pp. 
3. FORTY YEARS OF AMERICAN JOURNALISM. John Wien Forney; Val· 
Jette, Haslam & Co., Printers, Philadelphia, 1877; 80 pp. 
4. NEWSPAPERS AND NEWSPAPER WRITERS IN NEW ENGLAND, 1787-1815. 
Delano Alexander Goddard; A. William & Co., 1880; 39 pp. 
(Read before the New England Historical and Genealogical So· 
ciety.) 
5. HISTORY OF THE PRESS OF MAINE. Joseph Griffin, editor ; The Press, 
Brunswick, Me., 1872; 284 pp. 
6. NEWSPAPER ASSOCIATIONS IN CONNECTICUT. Everett Gleason Hill, 
Hartford, Conn., 1919; 13 pp. (A paper read at a meeting of 
the Connecticut Editorial Association.) 
7. "EDITORS OF THE PAST." Robert William Hughes ; W. E. Jones, 
printer, Richmond, Va., 1897; 30 pp. (Lecture by Judge Hughes, 
delivered before the Virginia Press Association at their annual 
meeting at Charlottesville, Va.) 
8. THE JOURNALIST. The Journalist, New York; Wynkoop, Hallenbeck 
& Co., printers, New York, 1887. (A pictorial souvenier issued 
on the completion of its third year of continuous publication.) 
9. HISTORY oF KANSAS NEWSPAPERS. Kansas State Historical Society, 
Topeka, Kan., 1916; 320 pp. (A history of the newspapers and 
magazines published in Kansas from the organization of Kansas 
Territory, 1854, to January 1, 1916, together with brief statistical 
information of the counties, cities and towns of the state.) 
10. AMERICAN JouRNALISM. Henry King; Commonwealth State Print-
ing House, Topeka, Kan., 1871. (Address delivered before the 
editors' and publishers' association of Kansas.) 
11. THE NEWSPAPER PRESS. William L. King, Charleston, S. C., 1872; 
192 pp. (A chronological and biographical history, embracing 
a period of 140 years.) 
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12. "LA PRENSA" OF BUENOS AIRES, 1869-1914 ... Compania sudameri-
cana de billetes de banco, Buenos Aires, 1914; 107 pp. 
13. THE GERMAN NEWSPAPERS OF LEBANON CouNTY. Daniel Miller, Le-
banon, Pa., 1910; 150 pp. 
14. NOTES TOWARD A HISTORY OF THE AMERICAN NEWSPAPER. William 
Nelson; C. F. Heartman, New York, 1918. 
15. JouRNALISM SINCE JAMESTOWN. Crosby S. Noyes, Washington, D. 
C., 1907. (An address delivered before the National Editorial 
Association at the Jamestown Tercentennial Exposition.) 
16. Tm: RELATION OF PRESS CORRESPONDENTS TO THE NAVY BEFORE AND 
DURING THE WAR. John Callan O'Laughlin; Government Print-
ing Office, Washington, D. C., 1913; 16 pp. (Lecture delivered 
at the Naval War College Extension.) 
17. HISTORY OF THE NEWSPAPERS OF BEAVER CouNTY, PENNSYLVANIA. 
Francis S. Smith, New Brighton, Pa.; F. S. Reader & Son, 
1905; 176 pp., illus. 
18. THE CoMllAT WITH IGNORANCE. Victor Rosewater, Lincoln, Neb., 
1910; 15 pp. (With special reference to the part of the modern 
newspaper.) 
19. CONTRIBUTIONS TOWARDS A BIBLIOGRAPHY OF BUFFALO AND THE NIA· 
GRA REGION. Frank Hayward Severance, compiler, 1915; 312 
pp. 
20. MEMORANDA RELATING To THE EARLY PRESS OF lowA. John Spring-
er, Iowa City, Ia., 1880; 17 pp. 
21. THE MISSOURI INTELLIGENCER AND BooN's LICK ADVERTISER. Edwin 
William Stephens, Columbia, Mo., 1919; 18 pp. (A brief history 
of the first American newspaper west of St. Louis.) 
22. THE FmsT NEWSPAPERS OF ENGLAND PRINTED IN Hou,AND, 1620-1621. 
W . P. Van Stockum, The Hague, 1914. (A faithful reprnduction 
made from the originals, acquired in 1913 by the British Museum, 
London, and published on the occasion of the International Ex-
hibition of Graphic Art, Leipzig.) 
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23. Tirn Or-no VALLEY PRESS BEFORE THE WAR OF 1812-15. Reuben Gold 
Thwaites; 62 pp. The Davis Press, Worcester, Mass., 1906; 62 
pp. 
24. THE PRESS OF NORTH CAROLINA IN THE EIGHTEENTH CEN'l'URY. 
Stephen Beauregard Weeks, 1891; 80 pp. (With biographical 
sketches of printers, an account of the manufacture of paper 
and a bibliography of the issues.) 
25. Trrn DETROIT NEws. Lee A. \iVhite; The Franklin Press, Detroit, 
lvfich., 1918; 88 pp., illus. (From 1873 to 1917; a record of 
progress.) 
26. HISTORY OF THll NEWSPAPER PRESS OF ST. PAUL, MINNESOTA. John 
Fletcher Williams, St. Paul, 1871; 13. pp. 
27. Nr,:WPOR1' NEWSPAPERS IN THE ErGH1'EEN1'H CENTURY. George Par-
ker Winship, Newport, R. I., 1914; 22 pp. 
28. Omo's GERMAN LANGUAGE PRESS AND THE .WAR. Carl \iVittke, Col-
umbus, Ohio, 1919. 
PUBLIC DOCUMENTS 
1. LAWS RELATING To PUBLIC PRINTING. Ohio; Columbus, Ohio, State 
Printer, 1900; 72 pp. (Libel, postal laws, etc.) 
2. Or'FICIAL REGISTER oF THE UNITED STATES. Superintendent of Docu-
ments, Washington, D. C., annual; 900 pp. (Directory of per· 
sons in the civil, military and naval service, exclusive of the pos· 
tal service.) 
3. STA'£IS'fICAL Ans1'RACT OF THE UNITED STATES. Superintendent of Doc-
uments, Washington, D. C., annual; 700 pp. 
WHO'S WHO SERIES 
1. Tirn ANGLO-AFRICAN WHo's WHO. Leo W einthal, editor; Scrib-
ner's, New York, and Walter Judd, Ltd., London; about 300 
pp., illus. (Giving short biographies of great men in Anglo-
A frica, with lists of officers of the African governments and of 
the mines.) 
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2. Tm: INTERNATIONAL WHo's WHO. H. L. Motter, editor; Interna-
tional Who's Who Publishing Co., New York, 1911; 1,100 pp., 
illus. (Over 12,000 short biographies are included.) 
3. WHo's WHO. A. and C. Black, Ltd., London, and Macmillan, New 
York, annual; about 2,400 pp. (An annual biographical diction-
ary of men and women of the times. Over 26,000 biographies 
of British men and women are included.) 
4 WHo's WHO IN ADVERTISING. Detroit Business Service Corporation, 
Detroit, Mich. 
5. WHo's WHO IN AMERICA. Albert N. Marquis, editor; A. N. Mar-
quis & Co., Chicago; about 3,000 pp. (A biographical dictionary 
of the notable living men and women of the United States.) 
6. WHo's WHO IN THE FAR EAST. The China Mail, Hong Kong, 
China; about 400 pp. (Contains about 1,500 sketches of the 
lives of the great men in China, Japan, Indo-China and the 
East Indies.) 
7. WHo's .WHO IN THE LYCEUM. A. Augustus Wright, editor; Pear-
son Brothers, Philadelphia. (Including a brief history of the 
lyceum by Anna L. Curtis and an article on how to organize and 
manage lyceum courses by Laurence Tom Kersey. About 900 
sketches are included.) 
8. WHo's WHO IN Musrc. H. Saxe Wyndham and Geoffrey L'Epine, 
editors. (A biographical record of contemporary British, Ameri-
can, Continental and British Colonial musicians.) 
9. WHo's WHO IN Musrc AND DRAMA. Dixie Hines and Harry Pres-
cott Hanaford, editors; H. P. Hanaford, New York, illus.; 
about 500 pp. (An encyclopedia of biography of notable men 
and women illi music and the drama.) 
10. WHo's WHO IN SCIENCE : INTERNATIONAL. H . H. Stephenson, edi-
tor; J. and A. Churchill, London, and Macmillan, New York; 
illus. (Contains about 4,500 short biographies.) 
11. WHo's WHO ON THE STAGE. Walter Browne and E. de Roy Koch; 
Macmillan, New York; about 2,000 pp. (The dramatic refer-
ence book and bibliographical dictionary of the theater.) 
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12. WHO'S WHO IN THE THEATER. John Parker, editor and compiler; 
Small, Maynard, Boston; about 750 pp., illus. (A biographical 
sketch of the contemporary stage.) 
13. WOMAN'S WHo's WHO OF AMERICA. John W. Leonard, editor; the 
American Commonwealth Co., New York; about 1,000 pp. (A 
biographical dictionary of the contemporary women of the Uni-
ted States and Canada.) 
Additional Readings. 
AMERICAN CATHOLIC WHo's WHO. Herder. 
CHI E? Stechert, annual. (Italian.) 
WER IsTs? Stechert, annual. (German.) 
WHo's WHO IN FINANCE. Joseph and Seffton, 32 Broadway, New York. 
\Ii/Ho's WHO IN NEW YORK CITY AND STATE, biennial. W. F. Brainard, 
27 West Twenty-Third street, New York. 
Qur EsTEs ? Stechert, annual. (French.) 
INTERNATIONAL WHo's WHO IN Musrc AND MusICAL GAZETTEER. Current 
Literature Publishing Co., 1918. 
WHr:/s WHO AND WHY. International Press, Ltd., C. P. R. Bldg., Tor-
onto, Canada. 
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PUBLISHERS.' DIRECTORY 
The following list of publishers is as nearly correct as it 
has been possible to make it. Those marked (*) are not listed 
in any recent directories. They are either out of business or 
too local in character to be included in general lists. Those mark-
ed (:j:) are probably out of business. 
1. Advertising Artists: 
Advertising Artists, Inc. (*) 
2. Advertiser's Publishing Co.: 
Advertiser's Publishing Co. 
3. Advertising World: 
33 West Forty-Second street, 
Aeolian Building, 
New York City. 
1620 Consumer Building, 
Chicago. 
The Advertising World Publishing Co, (:f:) 
4. Altemus: 
London. 
Henry Altemus & Co. 
5. American Academy: 
American Academy of Political 
and Social Sciences 
6. American Baptist 
1326 Vine street, 
Philadelphia 
Station B, 
Philadelphia. 
American Baptist Publication Society 1701 Chestnut street, 
Philadelphia. 
7. Appleton: 
Appleton & Co. 
8 Banker's: 
Banker's Publishing Co. 
9. Bell: 
George Bell & Sons, Ltd; 
10. Bentley: 
Richard Bentley. (:f:) 
29-35 West Thirty-Second street, 
New York City. 
2457 Prairie avenue, 
Chicago. 
253 Broadway, 
New York City. 
York House, 
.6 Portugal street, 
Lincoln's Inn Fields, 
London, W. C. 2. 
N ew Burlington street, 
London. 
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11. Bogue: 
David Bogue. (t) London. 
l? Boston Journal : 
Boston Journal. (*) Boston. 
13. Breniser : 
Ross D. Breniser & Co. (*) Philadelphia. 
14. Browne: 
Howell Co. (formerly Browne & 
Howell Co.) 
608 South Dearborn street, 
15. Burrup: 
Burrup, Mathieson & Sprague, Ltd. (:j:) 
16. Call Publishing Co.: 
The Call Publishing Co. (*) 
17. Callaghan: 
London. 
San Francisco. 
Callaghan & Co. 401-409 East Ohio street, 
Chicago. 
18. Caslon : 
The Caslon Press. (*) 
19. Cassell : 
Cassell, Petter, Galpin & Co. (Direc-
tories list Cassell & Co., Ltd. 
20. Central Printing Co.: 
Central Printing Co. 
21. Century: 
The Century Co. 
22. Chapman: 
Chapman & Hall, Ltd. 
23. Chatto: 
Toledo, Ohio. 
La Belle Sauvage, 
Ludgate Hill, 
London, E. C. 4.) 
Little Rock, Ark. 
353 Fourth avenue, 
New York City. 
11 Henrietta street, 
Convent Garden, 
London. W. C. 2. 
Chatto & Windus. 97 and 99 St. Martin's lane, 
Charing Cross. 
24. Chemical Banknote: 
Chemiciil Banknote Co. (*) 
25. Claxton : 
Claxton, Remiscr & Heffelfinger Co. (*) 
26. Clipping Bureau: 
Clipping Bureau Press. (:j:) 
London. W. C. 2. 
Rutherford, N. ]. 
Philadelphia. 
68 Devonshire street, 
Boston. 
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27. Clowes: 
William Clowes & Sons, Ltd. 
28. The College : 
Kansas State Agricultural College. 
29. Constable: 
Constable & Co.. Ltd. 
30. Cree: 
Cree Publishing Co. 
31. Cupples: 
Cupples & Leon Co. 
32. Curtis: 
Curtis Publishing Co. 
33. Dando: 
The Dando Co. 
34. Dodge: 
Dodge Publishing Co. 
35. Dominion: 
The Dominion Company. (*) 
(Directories list Dominion Book Co. 
36. Doran: 
G. H. Doran Co. 
37. Doubleday: 
Doubleday, Page & Co. 
38. Duffield: 
31 Haymarket, 
London, S. W. 1. 
Manhattan, Kan. 
10 and 12 Orange street, 
Leicester Square, 
London, W. C. 2. 
509 Harvester Building, 
Chicago. 
122 Sixth street, South, 
Minneapolis, Minn. 
443-449 Fourth avenue, 
corner Thirtieth street, 
New York City. 
Independence Square, 
Philadelphia. 
34 South Third street, 
Philadelphia. 
Printing Crafts Building, 
461 Eighth avenue, 
New York City. 
Chicago. 
Toronto, Canada.) 
244 Madison avenue, 
New York City. 
Garden City, 
New York. 
Duffield & Co. 211 West Thirty-Third street, 
New York City. 39. Dutton: 
E. P. Dutton & Co. 681 Fifth avenue, 
New York City. 
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40. Fowler: 
Fowler & Wells Co. 
41. Franklin: 
The Franklin Press. 
42. Free Speech League : 
Free Speech League. 
43. Frowde: 
Henry Frowde and Hodder & 
Stoughton. 
44. Ginn: 
Ginn & Co., Publishers. 
45. Goodnow : 
The Goodnow Studios. (*) 
46. Hale: 
A. S. Hale & Co. (*) 
47. Hamilton Institute: 
Alexander Hamilton Institute 
48. Hanna & Neale: 
27 East Twenty-Second street, 
New York City. 
3298 Ridge street, 
Philadelphia. 
Hillacre Bookhouse, 
Riverside, Conn. 
Oxford Press Warehouse, 
Falcon Square, 
London, E. C. 1. 
15 Ashburton place, 
Boston. 
2301-2311 Prairie avenue, 
Chicago. 
New York City. 
Hartford, Conn. 
13 Astor place, 
New York City. 
Hanna & Neale Publishing Co. (t) Dublin. 
49. Harcourt: 
Harcourt, Brace & Howe. 
50. Harpers: 
Harper & Brothers. 
51. Heath: 
D. C. Heath & Co., Publishers. 
1 West Forty-Seventh street, 
New York City. 
Franklin Square, 
New York City. 
231 West Thirty-Ninth street, 
New York City. 
1815 Prairie avenue, 
Chicago. 
50 Beacon street, 
Boston. 
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64. King: 
P. S. King & Son, Ltd. 
65. Lane: 
] olm Lane Co. 
66. Lemcke: 
Lemcke & Buechner. 
67. Levinson: 
Samuel Levinson. 
68. Little, Brown : 
Little. Brown & Co. 
69. Lippincott: 
]. B. Lippincott & Co. 
70. Lloyd: 
] T Lloyd (*) 
71. Longmans: 
Longmans, Green & Co. 
72. Lord & Thomas: 
2 and 4 Great Smith, 
Victoria street, 
Westminster, 
London, S. W. 1. 
116-120 West Thirty-Second street, 
New York City. 
30-32 West Twenty-Seventh street, 
New York City. 
San Francisco. 
34 Beacon street, 
Boston. 
East Washington Square, 
Philadelphia. 
Philadelphia or 
New York City. 
443-449 Fourth avenue, 
corner Thirtieth street, 
New York City. 
38-41 Paternoster Row, 
London. 
Lore! & Thomas Publishing House 500 N. Dearborn street 
73. Maclchose : 
James Maclehose & Sons. 
74 Macmillan : 
The Macmillan Co., Publishers. 
Chicago. 
220 West Forty-Second street, 
New York City. 
61 St. Vincent street. 
Glasgow. 
66 Fifth avenue, 
New York City. 
10-15 St. Martin's street, 
Leicester Square, 
London, W. C. 2. 
70 Bond street, 
Toronto, Canada. 
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75. Mahin~ 
The Mahin Advertising Co. 
76. Maxwell : 
W. Maxwell & Son. (:j:) 
77. McBride: 
Robert M. McBride & Co. 
78. McC!urg: 
A. C. McC!urg & Co. 
79. Moffat: 
104 Michigan avenue, 
Chicago. 
London. 
31 Union Square, 
New York City. 
330-352 East Ohio street, 
Chicago. 
Moffat. Yard & Co 116-120 West Thirty-Second street. 
New York City. 80. Mother Earth: 
The Mother Earth Publishing Association. 4 Jones street, 
New York City. 81. Murray: 
John Murray. 
82. Mutual Benefit: 
Mutual Benefit Publishing Co. (*) 
(Directories list Mutual Book Co. 
83. Nash: 
Eveleigh Nash Co., Ltd. 
84. Newspaperdom: 
N ewspaperdom. 
85. Novelty News: 
Novelty News Laboratory of Business 
Economics 
86. Noyes: 
Nayes, Homan & Co. (*) 
87. Osgood: 
Jam es R. Osgood & Co. (*) 
88. Oswald: 
SOA Albemarle street, 
London W . 1. 
70 Franklin street, 
Boston.) 
Fawside House, 
36 King street, 
Convent Garden, 
London. W. C. 2. 
18 East Forty-First street, 
New York City. 
9 South Clinton street, 
Chicago. 
Boston. 
Boston. 
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U. S. Government Printing Office. 
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University of Chicago Press. 
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The University of Iowa. 
124. The University: 
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126. The University: 
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127. The University Press: 
Columbia University Press. 
128. The University. 
University of Ohio. 
129. The University: 
University of Washington. 
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Chicago. 
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130. The University Co-operative Co. : 
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T. Fisher Unwin, Ltd. 
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Ward & Downey Co. (:j:) 
133. Ward, S. : 
S. Ward & Co. (*) 
134. Washington Park : 
Washington Park Publishing Co. (*) 
135. Wessels : 
A. Wessels. (:j:) 
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1 Adelphi Terrace, 
Strand, London, W. C. 2. 
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Boston. 
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1912 catalog, but not later. 225 Fifth avenue, 
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136. Western N. Y. Publishing Co.: 
Western New York Publishing Co. (*) Rochester, N. Y. 
137. Whitman Publishing Co. : 
Whitman Publishing Co. 
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Williams & N orgate. 
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H. W. Wilson Co. 
140. Winthrop: 
The Winthrop Press. (:j:) 
608 South Dearborn street, 
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221-227 State street, 
Racine, Wis. 
14 Henrietta street, 
Convent Garden, 
London, W. C. 2. 
958-964 University avenue, 
New York City. 
419-421 Lafayette street, 
New York City. 
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